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American Can 


AFA CONTAINERS OF TIN PLATE BLACK IRON - GALVANIZED IRON FIBRE 
~ 


The Proof of the Can 


is in 
the opening 


ANNED foods are packed to 

be eaten. They must all pass 

the final inspection of the can 
opener and the dinner table. 


Canned Foods Week draws spe- 
cial attention to canned foods. At 
the same time it fixes extra atten- 
tion on canned foods quality. 


It is quality that educates the 
housewife—and her husband— 
to respect canned foods, to keep 
onbuyingthem all the year round. 


& 


“se 


Count on us to do our part to 
help you pack quality canned 
foods: to meet your requirements 
—promptly—with Canco Quality 
Cans and Service. 
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MADE BY THE 


John R. Mitchell Co. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 


to two sides of the tooth. Hopper and discharge chutes are lined 
with white pine. 


October 27, 1924 
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Corn Shaker 


- Black Discoloration in Corn 


Mr. Corn Canner: 


F YOU are troubled with Black 

Discoloration in your cor, here 
is a remedy—use our Corn Shaker. 
This thoroughly mixes the contents 
of the can and the black disappears. 


Shaking also gives the corn a rich 
creamy appearance. 


Ayars Machine Company, new jaw 


New Jersey. 


BROWN, BOGGS CO., Ltd., Hamilton, Ont., Sole Agents for Canada 


No. 54 
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Fill That KRAUT 


An Anderson FILLER!! 


No need of the old, slow, irregluar 
hand-fill method. You can have an 
absolute fill, as quick as you need, 
with this machine. It was made to 
fill Kraut - Spinach — String Beans, 
Pumpkin (as well as tomatoes) ete.— 
the things other Fillers can’t handle. 


We can supply you at once. 


Further information without obligation. 


Anderson Filling Machine Co. 


Webster Street, Junction, 
ALAMEDA, CALIFORNIA 
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HEELING Sanutary Cans are equal to the respon- 
sibility which the country’s leading canners have 


placed upon them. [Every day these well made 
containers carry the choicest food products into the home, 
and in the same perfect and appetizing condition as when 


they left the packing room. 


The automatic method of manufacturing Wheeling Cans 
assures a sanitary package. A careful system of testing 
guards against leaks. And with the Wheeling. No. 100 
Machine for closing these cans, your packing is no longer 
a problem. 


Prices and further information 
furnshed upon request. 


CEO can 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 


Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ArTHuR I. JUDGE - - - - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48th year. 

TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


One Year, - - - - - - - - - $3.00 
Canada, - - - - - - $4.00 
Foreign, - - - - $5.00 


Extra copies, when on hand, 10 cents each. 


ADVERTISING RaTES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md 


Entered at Postoffice Baltimore, Md., as second-class mail 
matter. 
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No. 10 


EDITORIALS 


The “frost’s been on the pumpkin” this week, and 
now, may be, those who have been “seeing red” regard- 
ing the tomato pack will cool down. 

* * * 


When it comes time to sell futures for 1925—and 
that time is just about here—don’t forget that there 
will be a large buying, that they will be wanted in huge 
quantities and by a considerably increased number of 
“converts;” and also don’t forget that the profits this 
season were made by the buyers of futures last year, 
not by the sellers. And remembering these things, 
don’t be afraid to ask the proper price for futures. It 
is economically unsound and wrong to sell any of your 
goods without profit, unless circumstances over which 
vou have no control force this. But in selling futures 
this claim cannot be made. The canners have just stub- 
bornly sold futures below their known costs, in the fool- 
ish expectation of “averaging up” on other sales. They 
seldom have had this chance to average up. Make your 
future sales a profit producer or do not bind yourself 
down. Ask cost and a fair profit on your futures, as 
you try to do with your spots, and there is every like- 
lihood that you will get it easily. The buyers do not 
want you to work for nothing; they would prefer that 
you make a profit on the business, because that insures 
them better attention. Every sensible man knows that 
below-cost sales lead to troubles of all kinds, because 


the temptation is generally too strong for the average 
man. 


* * * 


Last week, while passing down one of Baltimore’s 
busy streets, we saw piled up on the pavement of a 
transfer company about fifty cases of shad, packed by 
P. J. McGovern & Co. in Oregon and shipped back to 
Baltimore!! Shad, propagated from the Chesapeake 
or Delaware Bays in the waters of the Pacific, packed 
by an enterprising canner on the Coast and returned in 
tin to its native haunts. For remember it was the Del- 
aware and Chesapeake Bays which made the shad fa- 
mous, and it is in this exact section that canning took 


on its first great growth and where it still predomi- 
nates, in numbers at least, and yet no canner of this 
great canning section ever thought to put shad in cans. 
These aggressive coast canners have made salmon a 
world-wide food, and mighty good food it is; better in 
cans, however, than it is in its fresh state. And there 
is the consideration: shad is a better fish fresh than is 
salmon, and should accordingly produce a better canned 
article. Some shad roe is canned and sells at about $1 
per can wholesale, an aristocrat among foods. 
* * * 


Only a few years ago the herring used to be so 
plentiful in this section that they were almost a nuis- 
ance. They were salted and smoked, and millions of 
them used for fertilizer. No one thought to make the 
famous kippered herring of them, and yet this might 
well have been done to good advantage by the canners 
if they produced an article on the same quality basis as 
the imported and why could they not? 

Canned foods have come so very strongly into the 
lives of the people that the canners, as the cooks of the 
nation, must cast about them to supply all manner and 
kinds of foods, and no opportunity should be over- 
looked. This Canned Foods Week is showing the people 
that there are 201 different kinds of foods in tin and 
glass, and if it is possible to add to these it must be 
done. The canner stocks the pantry of the consumer, 
and he must not overlook any kind or form of food. 
And the canner who keeps his eyes open, and keeps just 
a jump or two ahead of his fellow competitor, will be 
the fellow who makes the money. All of you have seen 
men build up nice businesses in canned specialties as 
we call them, but we have barely scratched the surface, 
and the coming years will see an immense increase in 


this class and in the kind of food products offered in 
cans. 


* * *- 


The one fact which the “poison in canned foods” 
stories has brought prominently to the fore is that 
canned foods are actually the only safe foods under all 
circumstances. Botulinus has been so strongly played 
up that it has overshot its mark, and the careful house- 
wife has taken out of their warnings that this dreaded 
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food poison -may be found in all sections and on all kinds 
of foods, that if the only safeguard against it is exces- 
sive cooking, the canners hold the key to the situation. 
These apparent attacks upon canned foods have been 
blessings in disguise, because they have served to fix 
in the minds of the consumer that inescapable fact, that 
even if the food before canning were infected with this 
botulinus or any other food poison, the long cooking in 
the cans, at high temperature, kills these poisons, ren- 
ders the food sterile, and that, therefore, canned foods 
are the safest that can be used. We may almost expect 
people to insist that their foods be first canned, so as 
to insure safety and to prevent any possibility of poison. 
The more the truth about canned foods is circulated 
and made known the sooner and the more certain will 
that day come when the people will have completely 
faced about regarding canned foods, and instead of 
avoiding them, as many do now, they will insist upon 
nothing but canned foods. This is not a dream, but a 
very real possibility, and will soon be an actuality. 

The thought brings with it the very grave respon- 
sibility which devolves upon the canner, and he must 
prepare to meet this responsibility in full. - 


The entire setting of the industry today is for a 
tremendous plunge ahead in the consumption of canned 
foods. Think of a season like this, with a record-break- 
ing pack of canned peas; a fair pack of canned corn, 
and a similar pack of tomatoes, together with other 
items, and the dominant note of the market today is 
that it is hard to find standards or seconds! Just make 
that condition permanent regarding all the packs of 
canned foods for the next few years, and you can go 
ahead as hard as you please and not catch up with con- 
sumer demand—never mind the prices. Quality has 
been preached until it seems to have come home, and 
may its stay be a permanent one. 


During the past couple of Canned Foods Weeks we 
have had to sing the praises of the noble four hundred 
who responded to the urgings to support this big event. 
Four hundred canners out of the multitude were all that 
could see any sense in contributing to the promotion of 
the sale and consummation of their own products! It 
was an insult to the industry, and nothing else. How 
many will be missing this year. We doubt if there will 
be four hundred missing out of the three thousand. And 
don’t you be one of these disreputables. If you have 
not sent in your contribution, do it at once. Get en- 
rolled with the elite and not with the morgue club. 

Message from Utah—Utah state canners unani- 
mously behind the national and state campaign for 
Canned Foods Week. W. J. Parker, President. 


GUESSES CORN PACK AT UNDER 8,000,000 CASES 


HE F. L. Dutton Company, in their circular letter 

of October 16th, says: “The season is o’er, the die 

is cast, the story ‘short and sweet.’ It is almost 
an established fact that the statistics for 1924, when 
published, will show the total pack to be under that of 
any year for the past 10 years. In 1921 we had the 
smallest pack since 1913, namely 8,800,000 cases. My 
guess is that we will run 1,000,000 cases short of this 
figure for 1924. Everyone is scrambling for corn, and 
no jobber has sufficient, even after all his future deliv- 
eries have been made, to carry him into the first of the 
year. Next spring it will probably be a case if “there 
ain’t no such thing” as canned corn. 


October 28-31, 


October 27, 1924 


At this writing we do not know where a case of 
standard corn west of Maryland can be secured even at 
$1.40 per dozen. Standard corn was the last of the 
three grades to be canned, consequently it is the short- 
est in supply. Extra standard has been used in many 
on delivery of standard quality created LCL shipments, 
instances by canners to supply buyers whose percentage 
Some canners made liberal concessions to jobbers in 


this respect; others did so at a very reasonable differ- 
tial in price.” 


CONVENTION DATES. 


HE following are the dates of Canners’ Conven- 
tions named up to the time of publication. The 
Secretaries of the Associations should keep us 


informed, so as to make this listing informative and 
correct. 


1924—Wisconsin Pea Canners An- 
nual Meeting, Hotel’ Loraine, 
Madison, Wis. Sectional, 
Auxiliary and Exhibition aj 
same time and place. 


November 18-19, 1924—Tri-State Packers, Special 
Meeting, Bridgeton, N. J., 
Hotel Cumberland. 

November 20-21, 1924—Indiana Canners, Annual 
Meeting, Hotel Claypool, In- 
dianapolis. 

November 24-26, 1924—Western Canners Semi-an- 


nual, Hotel Sherman, Chicago. 


December 9-10, 1924—Ohio Canners, Annual, hotel 
and place to be named later. 


December 10-11, 1924—New York State, Annual, 
Hotel Powers, Rochester. 


January. 26-30, 1925—National Canners, Canning 
Machinery and Supplies, Na- 
tional Food Brokers, Machin- 
ery Exhibit, no hotel head- 
quarters, Cincinnati. 


“MARKETS FOR CANNED FOODS IN THE WEST- 
ERN HEMISPHERE.” 


MONOGRAPH under this title has been published 

.by the Foodstuffs Division of the Bureau of For- 

eign and Domestic Commerce, and will soon be 
ready for distribution. The book covers, in addition to 
markekts like Canada, Mexico and Cuba, which rank 
among the ten principal customers of the world for our 
vanned foods, the lesser markets in Latin America 
which are well worth cultivating. Treating in detail 
such important matters as foreign food laws, packing 
information, import duties, documentation and consu- 
lar and customs regulations, this publication should be 
of value not only to those packers and exporters who 
desire to increase their sales in these markets, but to 
those who have hesitated entering such markets on ac- 
count of the lack of authentic information available. 


Canners Write or *phone us—Plaza 3464-3463. 


. Howard E. Jones & Company 
406 Water Street, Cor. Custom House Avenue 
Brokers CANNED FOODS 
BALTIMORE, MARYLAND 
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HE man who burns out without insurance Piss COME 
realizes his mistake; and the food manufac- ie 
turer who makes an error in the process times, te 
or methods; or runs afoul of the Food Laws, 
—when he could have been ‘dead-certain’ what 

to do and how to do it, by using this book,—will also 

see his mistake. 


Just a little mistake in process time, method of 
handling or ignorance about the latest and best way, 
and losses pile up with sickening rapidity. 


WHY TAKE THE CHANCE? 


Men don’t deliberately produce poor goods, flat 
sours, slack-filled cans, off-colored, pin-holing, bad- 
flavored goods. ‘Those losses—in money and reputa- 
tion—come from ‘taking a chance.’ 


THIS BOOK furnishes the answer to the man who really wants to im- 
prove his quality, and have his goods safe and always dependable. 


You may think you Do Not Need It--- 
But the house with this book in the Safe 
feels a confidence, an-ease-of-mind, which 
no other $10.00 can buy!! 


You Can Be Sure You're Right ! 


PRICE $10.00 postage prepaid, with order. 
For Sale By All Supply Houses, Dealers etc, Published by 

THE CANNING TRADE 
Baltimore, Mad. 
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Canned Week 


November 8 to 15 1924 


—NEWS— 


Learn What is going on in your industry—Get in step with this pro- 
gressive movement—Tell here what you will do in your 
locality—Helpful hints for all committees. 


HE Wholesale Grocers to their Chairmen—Three 
[ years ago, when the idea of the National Canned 
Foods Week was conceived, possibilities of a na- 
tion-wide co-operation on the part of the industry was 
eventually hoped for. Every year strides have been 
made in this educational work, and each year better 
results have been obtained. Canned Foods Week this 
year is being held in the fall for the reason that the in- 
dustry feels from experience that the fall of the year 
is the logical time to put on not only an educational 
campaign for more extensive use of canned foods, but 
to put on a sales campaign. The fall of the year is the 
time of the year when new goods are available, the 
wholesaler has purchased his futures from the canner, 
he in turn has sold them to the retailer; it is the time 
of the year when the housewife uses more canned 
foods; it offers an opportunity to the retailer to sell 
the consumer canned foods to stock the pantry shelves 
for the winter. 


The National Wholesale Grocers Association, 
through its Committee on Canned Food Week, is pleased 
to report that the members of the National Wholesale 
Grocers Association have sensed the possibilities of this 
campaign, and the wholesale grocery markets of the 
country are being thoroughly organized so that they 
may reap the benefits of the national publicity by in- 
creased sales of canned foods. 


As chairman for your market, I sincerely trust 
that you have or will co-operate with the other food 
factors in your market, the broker representative who 
is to act as chairman for the National Food Brokers 
Association, and that you have or will perfect an organ- 
ization that will acquaint the trade and the public with 
Canned Foods Week, thereby furthering your own in- 
terests and the interests of the industry in increasing 
the use of canned foods. 


The following is the result of a well-thought-out 
plan of activity that can be recommended to any chair- 
man for results. 


The organization of an executive committee com- 
posed of you as chairman, and the food broker chair- 


man and several other representative men in your mar- 
ket. 


The appointment of committees by this executive 
committee to carry out the ideas of organization, such 
as a finance committee to raise the necessary funds for 
publicity and any other expenses. 


A committee to have charge of a meeting of all 
wholesale grocer’ salesmen, so that they can be thor- 
oughly acquainted with the purpose of a campaign of 
this character, and in turn acquaint the retail trade. 


A committee to arrange teams for a thorough can- 
vass of the retail trade and distribution of advertising 
literature. 


A committee to co-operate with the local Retail 
Grocers Association. 


A comittee to secure down town window displays. 

Committee on Publicity. This committee might 
formulate a letter to be sent to the retail trade outlining 
the benefits derived by the retailer by becoming inter- 
ested in the Canned Foods Week idea. This committee 
to prepare dodgers for distribution to the retail trade, 
these dodgers to be used by the retailer to bring the 
consumer’s attention to the special values that will be 
offered during that week by the retail trade, such as 
dollar sales, two-dollar sales and basket sales. Adver- 
tising in newspapers and other means of publicity to 
educate the trade and public in more extensive use of 
canned foods. An excellent suggestion is also the of- 
fering by wholesale grocers of specials on canned foods 
several weeks previous to Canned Foods Week. 

The above mentioned suggested organization, under 
the direct leadership of the chairman and the execu- 
tive committee, ought to bring exg¢ellent results by way 


of stimulating sales and educating the public to greater 
use of canned foods. 


As I have previously stated, the National Canners 
Association will supply free of charge to the chairmen 
of the wholesale grocer committee advertising posters 
lithographed in colors, the familiar muslin streamer 
for use on wagons and trucks, and also reprint of a 
double-page spread to appear in the Saturday Evening 
Post issue of November 8th. 

Distribution of the aforementioned material will 
be sent to you and other chairmen pro rated from the 
total allotted to the National Wholesale Grocers Ass0- 
ciation for distribution, and you should have your 
share sometime after receipt of this letter and Oct:.- 
ber 15th. The supplies that will be sent to you are fer 
your market, and the sub-chairmen that you have ap- 
pointed. Kindly see that they are given their shave 
and notify them to this effect. 


The quantity of advertising literature that is being 
sent you right now seems to be sufficient for your 
needs, but every effort has been made to apportion the 
supply available, and it is felt that if economically and 
efficiently used it ought to cover the needs of the coun- 
try. There is being sent to you with this letter one 
copy each of the material that will be sent.to you, and 
will enable you to be thoroughly acquainted with the 
form of advertising material available for your use 
during the campaign. The reprint of the Saturday 
Evening Post can be most effectively used by placing it 
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For Your Benefit— 


Bear Brand Aprons are made for YOU 


to save you money in several ways: 


Because they are constructed of the finest 
8-0z Sea “sie Duck, strongly impregnat- 
ed with pure Para Rubber, they are rip- 
proof, wear-proof, water and fruit-acid 
proof. This means a longer period of use- 
fulness than is usually obtainable -- and a 
consequent reduction in your apron expense. 
And as Bear Aprons are extremely light in 
weight (only 15 ounces), they bring your 
employes perfect comfort, permitting greater 
working efficiency. A comfortable employe 
is a better worker 


Many of the largest canners and packers, in- 


cluding H. J. Heinz Co., use our aprons Packages That ALWAYS Protect 


exclusively. Severe tests proved our aprons 
to be superior and more economical. 


COLOR: Dark Maroon Send trial order TODAY — and learn how EE — snugly these two dozen 
30” x 47” long—$15.50 doz. much apron service your dollar can buy. tins t into the shipping box. 
34” x 47” long—$16.50 doz. You'll be pleasantly surprised, and your There is no “shifting” in transit. 
employes will thank you, too, for a better apron. The accurately designed, “40% 


stronger” H& D container safely 
guards them under all rough 
handling. G Use equally effective 
boxes for your shipping. Write 


THE HINDE & DAUCH PAPER CO. 
Member Canning Machinery dnd Supplies Assn. 
800 Water Street Sandusky, Ohio 


CORRUGATED FIBRE 
SHIPPING BOXES 


Samples of fabric, showing quality, on request. 


Another popular style: Protexu Brand Rubber Aprons -- slightly heavier 
than Bear, and black in color. Extremely durable and protective, suit- 
able for all work--even for protection from strongest acids. 30” wide x 38” 
long, $12.00 doz; 36” wide by 44” long, $15. dozen. 


William M. Gross. 


Makers of all styles aprons for all industrial purposes 


Carver Building 2-2 Sharon, Penna. 


j Beatty-Archer Company, Inc. j COVER YOUR WANTS EARLY 
CANNED FOOD BROKERS | ‘ 
| Houston ons Texas. ff Have them when you need them 


Wire us your offerings. 


Don’t let the rush catch you with- 


out baskets; wire us your order 
car load lots 9 cents each, loaded 
on car our factory. 


R. A. WOODS LUMBER CO. 


302 So. Produce Bldg. 
NORFOLK, VA. 


24147 
(Night) Berkeley 200 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 


Phones 


Not made to meet competition 
Made to beat competition 
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= C-8-UNIT $210 —c-4-uNiIT $115 
ay ; Above Prices are Freight Prepaid to Destination. 
Most Efficient, Simple and Economical machine for sealing Corrugated and Solid 
Fibre Shipping Containers. Accomodates a wide range af sizes. Descriptive 
matter on request. 


McSTAY MACHINE CO., Manufacturers 
727 Euclid Ave., Los Angeles 


Model C, 8-Unit 
Capacity 300 per hour 
with one operator 
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in the hands of wholesale grocer salesmen previous to 
the Week, so he in turn can advise his retail customers 
of the publicity that will be used. If further copies of 
the Saturday Evening Post reprints are desired, that is 
more than your allotment, they can be purchased 
through the National Canners Association at the fol- 
lowing prices: 


One thousand $45.00 
Two thousand 60.00 
Three thousand 75.00 
Four thousand 95.00 
Ten thousand 145.00 


If desired you can purchase at cost from the Na- 
tional Canners Association, Washington, D. C., an elec- 


trotype of the Canned Foods Week red, white and blue 
emblem. 


Radio—The Canned Foods Week Committee have 
arranged for the broadcasting of addresses during 
Canned Foods Week in the following cities: 


Minneapolis, Pittsburgh, Columbus, Austin, 


Wilkes-Barre, Seattle, Cincinnati, Kansas City, South ~ 


Bellingham, Madison, Atlanta, Omaha, St. Louis, Mil- 
waukee, Philadelphia, Honolulu. 


This is an excellent means of publicity, and it is 
recommended that you arrange for the broadcasting 
of an address during the Week. The National Canned 
Foods Week Committee, Washington, D. C., will be glad 
to send you on request general material which has been 
prepared for the use of speakers. 


Rotary Clubs, Kiwanis Clubs, Lyons Clubs and 
other men’s clubs, as well as the Women’s Chamber of 
Commerce and other organizations, will freely lend 
their co-operation in putting over Canned Foods Week 
luncheons. Some very fine information can be secured 
along this line from the National Canners Association 
Canned Foods Week Committee, 


The above is.a brief outline of the possibilities of a 
campaign of this character. Hundreds of ideas are 
available, and those that seem practical can be added to 
this program. 


As chairman for your market your name is on 
record with the National Canned Foods Week Com- 
mittee, Washington, D. C., and you will be forwarded 
from time to time bulletins from the committee which 
should be carefully read, and any suggestions that can 
be used put into effect. Any additional information 


will be freely given by the National Canned Foods Week 
Committee. 


The canning industry and all allied interests have 
the opportunity in this Canned Foods Week campaign 
to make it one of the biggest educational and sales ef- 
forts that was ever inaugurated by distributors of 
canned foods. The co-operation extended by wholesale 
grocers in assuming the responsibility of organizing 
their market and their trade territory is very much ap- 
preciated by the National Wholesale Grocers Associa- 
tion. 


Your efforts in National Canned Foods Week can- 
not be but of material benefit to all concerned. 


IF IT’S IN A CAN IT’S FRESH—STOCK YOUR 
Yours very truly, 

LESLIE LIEBER, General Chairman, 

Canned Foods Week Committee for National 


Wholesale Grocers Association. 
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Crop Reports 


By The Canners Themselves. 


Elizabeth, La., October 14, 1924—Stringless Green 
Beans almost complete failure. Not 10 per cent of a 
crop. Will not pack. 


Sweet Potatoes very short crop. Will not average 
25 per cent. Prices offered for potatoes for shipping 
purposes put canning stock entirely out of our reach. 
No prospect for prices coming down to where we can 


consider buying for canning purposes. Do not expect 
to pack. 


Continued dry weather. Very little rain since 
June 2nd. Heavy damage by forest fires. 
Cotton and Corn—These did surprisingly well, 


considering the dry weather. All other crops suffered 
heavily. 


Troutville, Va., October 14, 1924—Tomatoes— 
40 per cent. yield. 


Troutville, Va., October 14, 1924—Tomatoes— 
35 per cent. yield. 


Bridgeton, Pa., October 15, 1924—Tomatoes about 
gaat to one-half crop. Quality fair. Season very 
ate. 


Corn—About one-half crop. Quality good. 


La Porte, Ind., October 15, 1924—Tomatoes 30 per 
cent of acrop. Corn 20 per cent of a crop. 


Melrose, Mass., October 16, 1924—Blueberries—We 
made about a 75 per cent pack. 


Apples—Expect to be able to buy all our factory 
can handle. 


Brookhaven, Miss., October 15, 1924—Fall Beans— 
250 acres. We will not pack 100 cases. Total failure 
more nearly expresses it. 

Sweet Potatoes—Expected to pack 40,000 cases. 


Total failure. No rain since last May. Potatoes very 
small and tough. 


Gulfport, Miss., October 18, 1924.—This section is 
now going through the longest period of dreught that 
has ever been experienced in this section. Our fields 
are bare. Nothing whatsoever planted or growing, and 
it is now too late to plant any fall crops. We have had 
no crops here for over two years. Immediately pre- 
ceding this drought there was a wet spell that continued 
for almost an entire year. As a result this section is 
now in the worst condition in 16 years. No crops of 
any kind growing in the extreme south, all due to the 
dry weather. 


Ogden, Utah, October 14, 1924—Tomatoes—Pack 
was half of a normal season. 


New Plymouth, Idaho, October 15, 1924—Apples 
and Prunes—Crop about 30 per cent normal. Few will 
be canned. 


Tomatoes almost entire failure. None canned. 
Peas—Normal crop. 
Pickles—Crop about 50 per cent normal. 
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“We grow our own— 


Trade Mark Reg. 


_Rogers Bros. Seed Co. 
326 W. Madison St., 
CHICAGO, U. S. A. 


ervice Counts 


The ability to obtain deliveries in times of stress is one of 


the determining factors in selecting one’s Source of Supply 
for Sanitary Cans. 


Quick and Efficient Service in connection with Double Seam- 
ing Equipment is also of the utmost importance. 


Our constantly increasing Clientele is convincing evidence 


that we excel in both of these phases of Can Manufactur- 
ing. 


Southern Can Company 


Baltimore, = Maryland 


NEW YORK OFFICE: 17 Battery Place. 


Manufacturer of newly developed ‘‘SOCOCAN’’ especially adapted for Coffee, Peanut Butter, Lard Substitutes, etc. 
‘ Write for samples and detailed information 
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WESTERN CANNERS ASSOCIATION REVIEW. 
Written and Edited by John A. Lee, 12 East Grand 
Avenue, Chicago, IIl., October 15th, 1924. 


ws. HE 81st Semi-Annual Convention of the Western 
man, Chicago, on Nov. 24 (Monday), 25 (Tues- 
Canners Association will be held at Hotel Sher- 
day), and 26 (Wednesday), 1924, and a large attend- 
ance of members, canners, supply and machinery men, 
brokers and buyers will be present. 


A special railroad rate of one and one-half fare for 
the round trip has been applied for and will be granted, 
provided there are 250 present with certificates of pur- 
chase of tickets to Chicago. The certificates will be 
validated and will enable the holders to buy a ticket 
home for half the regular fare. Do not fail to get the 
certificate from your station agent. No certificate, no 
half fare home. Everyone coming to the convention 
should get a certificate when he buys his ticket whether 

he expects to return home directly or not, in order to 
' help us secure the requisite 250 certificates. The same 
route must be used returning as coming. The railroads 
allow no deviations from their rules. 


Please be helpful and get a certificate and do not 
prevent the other 249, possibly, from getting a half fare 
home, because you forgot to get a certificate of pur- 
chase when buying your ticket. 


The weather is always comfortable in Chicago in 
late November, and the city is at the peak of attrac- 
tiveness and interest. Be sure to come. 


THE BETTER FILLER 
Why ?— 


First, it fills more cleanly and accurately than has ever 
been possible before -- thereby not only doing the work 


better but at lower cost. 


Second, its greater simplicity of construction and operation 
makes settings for different size containers simpler, quick- 
er, more dependable -- cleaning easier -- cost of upkeep 


and operation less. 


Third, it is adaptable to such a wide variety of products 


that it is seldom idle. 


successfully. 


No open supply tank to watch. 


No sticky belts or discs to jam, break and spill containers 


Three sizes: Fills up to gallons by accurate measure. 


The Piston Type Visco 


Preserves, jam, jelly, syrups, 
marmalades, mayonnaise, salad dressing, etc., are all filled 
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Canners will meet and confer with brokers and 
brokers will meet the canners whom they represent and 
others whom they would like to represent. These con- 
ventions are the places to secure good connections and 
arrange for business for 1925. 

There will be a lot of the largest and best whole- 
sale grocery buyers present. Many a fine customer has 
been made by canners and brokers at our conventions, 


It is absolutely essential almost for canners and 
their brokers and their buyers to get together once or 
twice a year in order to arrive at better understanding 
of each other and to map out business for the next year 
or six months. By coming to these conventions thou- 
sands of dollars can be saved, for it would cost several 
hundred dollars traveling expenses each for borkers to 
call upon the canners they represent at their canneries 
and would take 30 days’ time. At these conventions 
they get together quickly and at a small expense. 

Brokers who need canning accounts can find no bet- 
ter place to get them than at our conventions. A good 
canner’s account is worth anywhere from $1,000 to 
$3,000 per annum to a broker, and it will pay to attend 
our conventions. Brokers and machinery and supply 
people are eligible to become associate members of this 
association at a cost of only $10 a year, and that small 
fee entitles them to all the convention privileges except 
voting. Only canners (active members) may. vote. 


Only active members or associate members of the 
Western Canners Association, or other canners’ asso- 
ciations, and whoesaie and retail grocers and their buy- 
ers and representatives of the press are wanted at con- 


Cincinnati, Ohio 


o>} 
a The Karl Kiefer Machine Company, [x 
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MAX AMS Closing Machines 
for Sanitary Cans - - “Standard of the World” 


There is an AMS Closing 
Machine for Every can 
closing need; and an AMS 
machine for every can 
making operation. 


The Max Ams Machine Co. 
101 Park Avenue 
New York 


BRANCHES: Chicago and London, England. 


AMS No. 128 Closing Machine 
1924 Model, Patented 


A REAL CANNERS SUGAR 
FRANKLIN FRUIT GRANULATED 


A finer grain than Fine Granulated, 
readily soluble and holds its color 
during processing. 


Our Service Department will send you 
a sample. 


The Franklin Sugar Refining Company 
Philadelphia, Pa. 
** Crown Granulated for Condensed Milk” 
*‘A Franklin Cane Suger for every use.”’ 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2)b. cans. 
Conceded to be the best; hundreds in use. Double 
theremometer pocket riveted to each kettle. Construct- 
edsoasto use either water, dry steam, or open bath 
process 


ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 
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ventions. Others are not expected or invited. It has 
come to be the practice for a lot of non-member brokers 
and non-member supply people to hang around our con- 
ventions and occupy the time and abuse the courtesy of 
members, thereby preventing their attendance at the 
sessions and meetings. We save all associate members 
large sums of money annually by holding these conven- 
tions, and we propose to protect those who help to sup- 
port our work by requesting outsiders to “keep off the 


grass.” Admission to convention meetings will be re- | 


stricted to those wearing member badges or guest 
badges, to be obtained from the secretary outside the 
convention door. 

The special railroad rate to Chicago and return will 
apply from all parts of the United States, provided we 
get the 250 certificates and provided you do not forget 
to secure a certificate of purchase from your station 
agent. 


Say, Mr. Member, look up that pink bill for your 
1924 dues if you have not paid it, and mail a check to 
this office “pronto.” We need the money! Loosen up! 
And see what a nice letter of thanks we will write you. 


‘Canned Foods Week is going to be a hummer. The 
woods are afire with it, and everyone seems to be doing 
his part, and doing it enthusiastically. It will be all 
over by the time our November convention is held, and 
full reports of it will be made at that time. 


We will have some of the biggest and best men and 
finest speakers and most learned scientific men at our 
convention (Chicago, November 24, 25, 26, 1924, Hotel 
Sherman) in the United States. Here is a list of some 
of them: 

John W. Morey, President National Wholesale Gro- 
cers Association. 

J. H. McLaurin, President American Wholesale 
Grocers Association. 

Charles F. Whiteman, President National Food 
Brokers Association. 

Roy F. Clark, President National Canners Associa- 
tion. 

George W. Cobb, General Sales Manager American 
Can Company. 

Philip A. LePuyt, President National Association 
Retaii Grocers of United States. 

Ernest E. Finch, President Canning Machinery and 
Supply Company. 

Frank E. Gorrell, Secretary National Canners As- 
sociation. 

R. 8. Hollingshead, Chief Foodstuffs Division, De- 
partment of Commerce. 

John W. O’Leary, Vice-President Chicago Trust 
Company. 
oe Chamber of Commerce of the United 

ates. 


Prof. A. Huelson, College of Agriculture, Univer- 
sity of Illinois. 

Prof. V. R. Gardner, Michigan Agricultural College. 

James A. Anderson, Chairman National Canned 
Foods Week. 


P. J. Murphy, Chairman Brokers Canned Foods 
Week Committee. 


C. E. Cosgrove, Chairman Corn Section, ‘National 
Canners Association. 
C. V. Hodges, National Association Box Mfrs. 
Albert T. Bacon, Cost Accounting Expert. 
The foregoing have all accepted, and there will be 


INSPECTION, GRADING AND SORTING 
TABLES. 


The latest is the Inspection Table, the one that 
turns the tomatoes over every four feet. These units 


are to be had in eight ft. sections to make any length 
desired. 


With the a of our Grading Table (another late arri- 
val in the field) your quality will be greatly increased. 
Tomatoes smaller than 2” in. diameter will go direct 


to the pulp line, and are not crushed by the peelers as 
a cull. 


We also build Sorting Tables any width or length, us- 
ing the Hercules, woven wire or rubber belting to suit 
the reqnirements. 


Kook-More Koils 

Indiana Pulpers 

Indiana Kern Finishers 
Indiana Chili Sauce Machines 
Copper Steam Jacketed Kettles 
Enameled Lined Pipe 
Enameled Pails & Pans 
Wood & Steel Tanks 

Pulp & Catsup Pumps 

Steam Crosses 

Steel Stools 

Indiana No. 10 Fillers 

Fire Pots 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 
S. O. Randall’s Son 
Baltimore, Md. 
Eastern Representative 
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ARTISTIC 


THE 1924 DIRECTORY OF CANNERS 


A list of the canners of the United States, complied by the National Canners’ Association, 
from Statistical Reports and such other reliable data 15th Edition. 


Carefully prepared and up-to-date; lists corrected by Canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 

Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed byall wholesale grocers 

brokers, machinery and supply men, salesmen, and practically everybody interested in the 
canning industry. Get your order in early. 


National Canners’ Association, 1739 H St, N. W. Washington, D. C. 
Personal Checks Accepted 


SEEDS 


When you think of Seeds, think of Landreth, either for spot or for 
future. We are the oldest Seed House in America, this being our 
140th year. Ifwe had not given good seeds, good attention to 
business, and fair prices, we would not have existed so long. Write 
us for prices on any variety, in any quantity, at any time. 


D. LANDRETH SEED COMPANY 


Established 1784 BRISTOL, PA. 
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others, many others, on the program, and reports from 
all our standing committees. 


The very best element in the canning industry, the 
canned foods brokerage business, and in the canning 
machinery and supply business attend our conventions 
and are of our members. The membership is carefully 
selected. It is a remarkable fact that since our asso- 
ciation contracts were agreed upon between this associ- 
ation and the National Wholesale Grocers Association 
and the American Whoesale Grocers Association, which 
provide for the handling of complaints against canners 
for unfair deliveries by this office, that no complaint 
1as been filed and no investigation asked as to ow 
nembers, though a number of complaints have been 
presented aganist canners who are not members of this 
association, and which we, of course, could not take 
action in. This is the third year of the existence of 
the agreed contracts, and this office has not been asked 
to adjust any complaint of buyers against members of 
this association. Good record, what! 


The output of canned peas by the canners of the 
United States for 1924 was more, a little, than 19,000,- 
000 cases of 24-2s cans each. Just a few more cases 
than was anticipated. What of it? The output of 1923 
was cleaned up entirely and the country scoured for 
more. Several million cases more could have been sold 
and consumed, and at the close of the season dealers 
were chasing the brokers to make them “dig up” some 
peas. The big record-breaking pack of 1924 has been 
heavily sold already, and there are very few canners 
who have any surplus, so the brokers report. 


The weather during the last week in September 
and the first ten days in October has been good ripening 
and maturing weather, and good canning weather for 
canning corn and tomatoes, and it is to be hoped that 
canners will thereby be enabled to overtake the late sea- 
son to some extent, and be able to deliver their future 
sales in full, and have some surplus for the spring 
trade. The corn canners are not very hopeful, nor are 
the Indiana or Ohio canners hopeful of being able to do 
so, but if they should pack a few cases more than anti- 
cipated there need be no apprehension or worry, as 
every case will be needed and will be salable at a good 
price. 


Canners have not been able so far this season to 
pack much standard grade of canned corn, as but a 
small proportion ran below extra standard in quality. 
That is not regarded as bad news by good judges of the 
best interests of the canning industry. It gives con- 
sumers quality in the can, and that is what they want 
usually, and dealers who are always searching for some- 
thing cheap to retail at five or ten cents will be com- 
pelled to buy and sell extra standard quality or do with- 
out. The consumers will eat all the fine quality of corn 
of this year’s pack, and late in the season, and next 
season, will be yelling for more of the same kind. 

This can be said of the pack of canned peas for 
1924. The writer has been present at the sampling of 
hundreds of packs this season, as the goods arrived and 
samples were submitted and he has not seen a can of 
sub-standard qualiy. Like the corn pack, the pack of 
peas has run heavily to extra standard and fancy or 
near fancy quality. This is also good news. Nature 
helped the canners this season to advance the quality 
of their output of canned peas, and it is going to have a 
fine effect on the future of the industry, by pleasing 
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YOU FEED This Machine 
WITH A BUCKET. 


No. 46 
Thread Rolling Machine 
with Hopper Feed 


” These blanks are poured and these finished screw- 
into the hopper— caps are discharged. 


The operator pours the blanks into the hopper and 
perfect screw-caps are discharged at the rate of 
75 to 100per minute. That achievement places us 
one block ahead of the procession. 


Every Machine for can-making— 


Cameron Can Machinery Co. 
240 N. Ashland Ave. Chicago, U. S. A. 


090. 
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Bliss Automatic Top and Bottom Presses 


150 or More 
No. 3 Sanitary Ends 
a Minute 


Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery} 


Bliss for Machinery 


E. W. BLISS CO. ino works BROOKLYN, N. Y., U.S. A. 


SALES _ DETROIT CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bidg. Marine Bank Bidg. Union Trust Bldg. Second Nat’l Bank Bldg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 


No, 382 


Ermolds Give Service 


Labeling machine efficiency means day in and day 
out service under the most exacting requirements 
of the modern bottling establishment. 


In construction and operation, no machine ever 
produced has given better service at a lower cost of 
operating upkeep than the new Ermold Labeler. 
Body labels only, body and neck labels or triple 
label work is handled with equal satisfaction on 


ERMOLD LABELERS. 


Edward Ermold Company 


The Largest Manufacturers of QUALITY Labeling Machines 


Hudson, Gansevoort and Thirteenth Streets 
NEW YORK CITY. 


SOLE CANADIAN AGENTS 
Freyseng Cork Company Toronto & Montreal 
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consumers, and they will eat the big output of canned 
peas and pass their plates back for more. 


The tomato canners have had a hard season in the 
Central West for canning tomatoes, for there was such 
a late season, and so much cool weather and wet 
weather that the tomatoes were very slow in ripening 
on the vines, but the canners have been careful and 
have excluded all the unripe tomatoes, so far as pos- 
sible, with the determination to make a quality pack, 
even though they sacrificed their profits and incurred 
losses by so doing. It may be that the season will be a 
little protracted during October, and the tomato can- 
ners thereby permitted to pack some fine ripe red toma- 
toes at the close. That will also be good news, and 
canners, distributors and consumers will be pleased 
and happy. 


The Western Canners Association expects every 
canner, broker and supply man of its membership to do 
his full duty toward making Canned Foods Week a 
grand success. We postponed our convention to the 
later dates in November so that it would not interfere 
with the spendid work which we are all going to do to 
make Canned Foods Week the greatest selling event 
in the history of the industry. Call on the retail gro- 
cers in your locality and help them to plan and display 
and advertise canned foods from November 8 to 15. Do 
not conclude that the other fellow will do the work, in 
some other locality, and that you will “let George do 
it.” It is important that you look after your own lo- 
cality, and the stores in your own town and vicinity. 
Do you remember the good old Christian Endeavor and 
Sunday school song, “Brighten the Corner Where You 
Are” That’s the slogan. Go out and sing it to every 
retailer you can find, and then find some more! 


The folks at National Canners’ Headquarters are 
doing fine work for Canned Foods Week this time. They 
have issued some fine advertising posters and banners 
and have secured a lot of splendid advertising co-op- 
eration, and the work has not cost the canners a cent, 
as they have not been asked to contribute to the ex- 
pense. Canners are asked to remit to the local com- 
mittee where they have customers one dollar per car- 
load of goods shipped to that point. That is not much 
The brokers and the wholesale grocers will do the rest, 
and a mighty work for the popularizing of canned foods 
will be the result all throughout the United States, but 
do not forget to “Brighten the Corner Where You Are.” 
That is important, for the small towns and committees 
and small stores must not be neglected. 


See that the retail grocers in your vicinity are 
well provided with banners and display posters for use 
in Canned Foods Week, and see that they are persuaded 
and induced to use them, and that they make special 
selling efforts from November 8 to 15, inclusive, on 
canned foods. Note that the dates include two Satur- 
days, which are big selling days with the retail grocers. 
Let every broker, canner, wholesale grocers salesman 
do all he can to make the event a great success. 


We are mailing to you from this office a circular or 
pamphlet from the American Institute of Accountants 
on the subject of “The Crime Tendency.” That asso- 
ciation has furnished us with these circulars compli- 
mentary, and has no purpose especially in view except 
to induce all business men to have their books and ac- 
counts properly kept, and to have them examined at 
certain times by competent accountants, in order that 
their accuracy may be ascertained. This is a matter 
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the importance of which will appeal to every business 

man. We are grateful to the American Institute of 

Accountants for furnishing us with this very fine and 

thorough treatise upon the subject. 

V FARMERS GETTING A BIGGER SLICE. 

By John S. Dennee, Agricultural Statistician, U. S. De- 
partment of Agriculture, Div. of Crop Estimates. 


ECOVERY from the price decline of 1920 has been 
discouragingly slow for the farmers. But the 
: average of farm prices continues to rise, and the 
spread between the price farmers are getting for what 
they have to sell and for those articles which they have 
to buy grows palpably narrower. The farmer’s share 
in the general prosperity gradually approaches what it 
ought to be. 

In brief, agriculture is swinging toward par. Farm 
prices continue to improve in relation to the general 
price level and to the prices of non-agricultural prod- 
ucts. At the present time the ratio of farm prices to 
wholesale prices of non-agricultural commodities is 
above 85 and is moving toward 90. 

And we are told that the trend of wheat prices for 
the next few months will depend largely upon prospects 
for the wheat crops of Argentine and Australia, which 
are to be harvested in December and January. The 
total of the Northern Hemisphere crop is reported 
nearly 300,000,000 bushels short of last year. 

Higher prices for wheat and corn are supporting 
higher prices for oats. Prices of oats may not be ex- 
pected to rise in proportion to the higher prices of corn, 
as the price of oats is almost wholly determined by the 
United States crop. And the United States crop is 
considerably larger than last year. 

This fact, coupled with a prospective reduction of 
about 20 per cent in hogs, which consume about 40 per 
cent of the corn crop, indicates the corn crop will be 
relatively small, even under favorable weather condi- 
tions. 

The general tendency of hog prices is upward. Hog 
prices move in cycles, and evidence supports the view 
— they are now on the upward swing of the price 
cycle. 

A well-known agricultural economist of the United 
States Department of Agriculture, returning from a 
countrywide trip, states in part his observations in this 
wise: 

“Not in five years has the United States presented 
so nearly a picture of balanced prosperity as it does 
now. Go into the South this fall and you will be im- 
pressed with its prosperity. General sentiment through 
the region is distinctly optimistic. 

“Farmers in the corn belt are in better spirits than 
for four years. Corn prices are up and the expectation 
is that hog prices are going to ride at higher levels. 
The hog situation is coming out from under its burden 
of overproduction. 

“In the East, meaning essentially the dairy and 
diversified region, things are not materially different 
from last year. Dairymen are beginning to feel the 
pressure from higher prices of grain feeds. Milk prices 
have stayed at rather discouraging levels. The East 
is in good shape as to feed crops, such as hay, sileage 
corn, etc. 

“The wheat belt is in infinitely better shape than 
for four years, Yields are splendid and prices improved 
just at harvest time. 

“The Pacific Coast has been seriously hurt by 
drought and the outlook there is regarded as fair.” 
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WE ARE READY 


TO BOOK ORDERS FOR 


THE NATIONAL TOMATO. PEELING MACHINE 


FOR 1924 


Write for special catalog and references 


Manufacturers of A. K. Robins & Co., Inc. 


CANNING MACHINERY FOR: 
Fruits, Vegetables, Sea Food Products & Citrus Fruits Baltimore, Md. 


A WASHER OF EX CEP’ PTIONAL MERIT. 
The MONITOR Y Pea Washer still holds the premier position among washers. 
It should for it is the finest pea washer ever put out. We make several models but 
the Y is the star of the lot. 
It ‘washes -- it rinses -- it cools -- it removes skins -- it removes splits and it does 
not injure a single pea. 


Send for our new catalogue No. 68. We are showing several new models. 


Special Agents 


Canadian Pant HUNTLEY MFG. CO. 


HUNTLEY MFG. CO., Ltd, Baltimore, Md. 
P. O. Drawer 25 SILVER CREEK, N. Y. BROWN BOGGS CO,, Ltd. 


Tillsonburg, Ont. Hamilton, Ont. 
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The Control of Truck Crop Pests by Dusting 
The Pea Aphis. 


\ | By Ernest N. Cory and S. F. Potts 
University of Maryland Agricultural Experiment Station 


October 27, 1924 


Introduction—The investigations of the fall of 
1922 and the summer and fall of 1923, in so far as the 
pea aphis'’ was concerned, were mainly directed toward 
comparisons of the effectiveness of commercial and 
home-mixed nicotine dusts, reduction of the poundage 
per acre, more efficient methods of application and re- 
duction in the cost of home-mixed dust. In addition, 
calcium cynanide was tested on the pea aphis and on 
several other insects, and nicotine dusts were used in 
combatting the melon aphis’, the bean aphis*, cucumber’ 
and asparagus beetles’ and the garden flea hopper’. 
Repellant and poison materials were used against the 
squash lady beetle’. 
THE PEA APHIS. 

Historical—The pea aphis has been injurious in 
Maryland on a number of occasions, and while it is 
with us every year in some portion of the State, either 
in injurious numbers or to a limited extent, the years 
in which it has done extreme damage have been rather 
few. It has appeared in extraordinary numbers on 
several occasions, reappeared in lessening number for 
one or two years, and then finally the numbers have 
been so reduced that no serious damage has been re- 
ported by the growers. This cycle of activity has been 
repeated at irregular intervals for a long time. The 
most recent outbreak occurred in the spring of 1922. 
It continued through the fall of that year and the 
spring and fall of 1923. This outbreak was repeated 
in several widely separated sections of the United 
States. In 1922 the junior author was assigned to the 
project of the control of the pea aphis and began his 
work in Dorchester county in the late summer of that 
year. 

Winter Habits—The hibernation of the insects is 
important, from the standpoint of control, and consid- 
erable time was devoted during the winter of 1922 and 
1923 in ascertaining the seasonal habits of the pest. 
Migration from the pea fields was at its height about 
October’ 26th-28th. The migration was principally to 
the winter hosts, red clover, alfalfa, hold-over Gradus 
peas, and to some extent crimson clover. There was 
no winter migration from these plants. These fields 
were kept under observation, and during the year ex- 
amination made of plots one yard square to ascertain 
the average infestation. In a thirty-acre red clover 
field on January 7th examination of ten such areas, 
representative of the field, showed an average of 45.2 
aphis per square yard. On April 12th the infestation 
had increased to 126 aphis per square yard, and by 
April 24 to 374 per square yard. At this time migra- 
tion began and continued to March 8th, at which time 
the number of aphis was reduced to 87 per square 
yard. From then on there was a gradual decrease of 
aphis in the clover fields to the latter part of August, 


*Tilinois pisi Kalt.; ? Aphis gossyppi Glov.; 
Linn.; * Diabrotica vittata Fab.; ° 
ceris 12-punctata Linn.; 
alis Fabr. 


* Aphis rumicis 
Crioceris asparagi Linn.; Crio- 
Halticus citri Ashm.; ‘ Epilachna bore- 


due principally to migration, isolated fungus infection, 
parasitic enemies and climatic conditions. In April and 
May there was a gradual shifting of aphis on clover 
and alfalfa to sweet clover. 

Migration—“Tanglafoot” flypapers were used at 
varying heights up to fifteen feet to ascertain the ex- 
tent and direction of migration. After the first cutting 
of clover and alfalfa the migration was much higher 
than on the day previous to cutting, but dropped in the 
course of two or three days to, and finally below, the 
number caught on the day previous to cutting. The ex- 
tent of migration in April from the clover fields was 
ascertained by covering 20 square feet of heavily in- 
fested clover with cheesecloth and counting the num- 
ber of winged aphis caught on the cheesecloth at the 
end of the seven-day migration period. The number 
represented 21 per cent of the aphis infestation. Of 
the remaining aphis many had wing pads developing. 

In addition to the heavy migration period, mi- 
grants occurred throughout the spring and fall. The 
percentage of winged individuals was higher and the 
distance of flight slightly farther in the spring and 
early summer than in fall. Flight was governed to a 
large extent by the presence of suitable food plants and 
the presence of barriers. The longest flights were ap- 
proximately one mile during the spring. The best bar- 
riers seemed to be high ditch banks with thick, high 
trees matted with dense vines. Barriers, however, can- 
not be depended upon to prevent migration, but merely 
retard it or change the direction. 

Migration from peas to clover began May 26 and 
ended June 12, in 1923. The first fall migration to the 
pea fields began September 5th, ending September 20, 
1923. About fourteen days later there was a second 
light movement of the aphids to the fields. Some mi- 
gration within the pea fields occurred. Migration from 
the pea fields to clover started October 26th and ended 
November 8th. 

Natural Control—The principal factors that reduce 
the number of aphids vary. Probably the most import- 
ant natural control is the fungus Empusa aphidis. The 
occurrence of this fungus is rather sporadic, but when 
suitable weather conditions allow for its uninterrupted 
multiplication it is capable of wiping out a serious in- 
festation very rapidly. In the fall of 1922 less than 10 
per cent of the aphids were killed by this fungus. The 
following spring there was approximately a 12 per cent 
reduction, while from the latter part of October to No- 
vember, 1923, there was a 50 per cent reduction. 

Ladybird beetles, syrphid larvae and parasitic hy- 
menoptera all help in reducing infestation, but their ef- 
fectiveness is always greatest when the infestation has 
reached its height and most of the damage has been 
done. A small number of parasites do little or no prac- 
tical good in pea fields. Given time, however, a large 
number will often nearly exterminate aphids subse- 
quent to the principal damage. A summary of counts 
of parasites on dusted and undusted pea fields made 
June 6th is as follows: 
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PEA GRADERS 


Manufactured and Sold by 


Sinclair-Scott Company 
Baltimore, Maryland. 


Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


This Double Seamer will do the same class 
of work as the more costly machines. 


Especially adapted for double seaming tops 
on filled cans. 


Weight, 150 Ibs. 


Will receive cans up to 7% inches diameter 
by 8 inches high. 


Diameter of tight and loose pulleys, 6x3 
inches. 


Speed, tight and loose pulleys, 600 r. p. m. 


WRITE FOR PRICES 


MANUFACTURED BY 


SLAYSMAN COMPANY 


Automatic Can Making Machinery 
801-11 East Pratt Street, a BALTIMORE, MD. 
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TABLE I. 
Comparison of Natural Enemies on Dusted and Undusted Pea 
Vines. S. L. Byrn’s Farm, Cambridge, Md. 
Dusted May 28rd, 1923. 
Dusted Undusted 


Number of plants counted 


127 123 
Number of aphids present................ 2,212 14,500 
Number of chalcid parasites (apparently no 

8 
Number of lady beetle adults.............. 10 8 
Number of lady beetle larvae............. 15 123 
Number of syrphid fly larvae.............. 6 43 
Total number of parasites................. 35 206 
Average number of parasites per foot...... 3.5 20.6 
Average number of aphids per foot........ 221.2 1,450 


Many small and fragile parasites and predators, 
such as chalcid flies and aphis lions, succumbed to 
treatments of nicotine and calcium cyanide rust. 


The Effect of Aphis on Forage Crops—Serious in- 
jury to forage crops has been noted by a number of 
authors, but ordinarily the injury in Maryland has been 
negligible. In the spring of 1923 the pea aphis effected 
an estimated reduction of 15 per cent of the yield on 
the first cutting of red clover, and a 10 per cent reduc- 
tion of the first cutting of alfalfa in a few fields where 
the aphis was especially abundant. The cutting of the 
alfalfa and clover caused an immediate and heavy mi- 
gration to other fields and to roadside sweet clover. 


The Effect of Aphis on Pea Yields—It has been 
generally considered that a severe infestation of aphis 
would injure the plants measurably, but the data on 
this subject were very limited, hence an effort was 


THE CANNING TRADE 


October 27, 1924 


made to get exact figures on the result of aphis infes- 
tation on yield. 


During the fall of 1922, fifteen counts made Sep- 
tember 20th to 25th in each of eight fields showed a 
variation of the infestation, ranging from 15 to 85 per 
cent, with an average infestation for the fields as a 
whole of 34 per cent at time of blooming. The reduc- 
tion of yield in these fields varied from 20 to 90 per 
cent, with an average of 55 per cent in the fall of 1922. 
In the spring of 1923 the average loss was 27 per cent 
of the crop. Infestation came later than usual, and the 
increase was not so great, owing to hot, dry weather. 
In the fall of 1923 the average infestation was 21 per 
cent on the 25th of September, at the time the first 
blooms appeared. There was a heavy and general at- 
tack of fungus about picking time, October 22nd, which 
destroyed over 50 per cent of the aphids in the pea 
fields. The percentage of reduction in yield in the fall 
of 1923 was estimated at 50 per cent. 


It was observed that frequently the pea vines pro- 
duced a number of pods without any, or with very few, 
peas, and so a series of three grades was used in de- 
termining the effect of the aphis. The following table 
shows that the aphids did a tremendous amount of dam- 
age on infested vines, as compared with uninfested 
vines that had not been dusted. 


In addition, a comparison was made of the number 
of peas, based on the above classification on one hun- 
dred feet of undusted vines, as compared with one hun- 


dred feet of dusted vines to learn the increase of mar- 
ketable peas. 


One pea packer reports 3876 cases of peas 
packed on one filler in one day. 


One bean packer reports machine paid for 
itself on tomato sauce in one season. 


Hansen 1924 Model Pea Filler this year. 


EXCEEDED WILDEST EXPECTATIONS. 


HE remarkable success of the 1924 Model Hansen Pea and 


Bean Filler greatly exceeded the fondest expectations of the 
most optimistic. 


the most successful pea and bean filler that has ever been produced. 


ABSOLUTELY ACCURATE FILL WITH ABSOLUTELY 


WASTE. ALL THE PEAS AND ALL THE BRINE MUST GO 
INTO THE CAN. 


Many canners report average speed in excess of 125 cans per minute. 


Watch this space for letters from packers who were fortunate enough to install the 


Write for special proposition on early season orders. 


HANSEN CANNING MACHINERY CORPORATION, CEDARBURG, WIS. 


Its wonderful performances easily stamp it as 


NO 


One pea packer reports saving of 
$450.00 in sugar first season. 


Another reports actual saving in 
sugar of $1332.00 over last year. 
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MADE: 


F 


“THE 


We excel Our Labels 

in‘Designs are the Standard 
fArtistic erit for Commercial Value. 


Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic ©. 
| Rochester, 


“Tf it’s used in a Cannery 
--e We sell it.” 


We are prepared to supply your com- 

plete requirements in cannery equip- 

_ ment backed up by thirty years of ex- 

‘perience and a money back guarantee 
of satisfaction. 


Sprague-Sells Corporation 
General Sales Office: 


500 N. Dearborn Street, Chicago, II. 


FACTORIES 
Sprague-Sells Corporation 
Peerless Husker Co., Successor to 
Incorporated Sprague Canning Mach. Co. 


Buffalo, N. Y. Hoopeston, IIl. 


Sales Agents for Pacific Coast: 
Smith Manufacturing Co. 
San Jose, Calif. 


Buffalo Pant If? 


Sprague-Sells and Peerless Canning Machinery 
is built in the modern plants illustrated above. 


This advertisement is published jointly by the Peerless Husker Company, Inc., Buffalo, N. Y., and the Sprague-Sells Corporation, 
Hoopeston, Illinois. 


. 
\ 
iter. 
Bar 
‘ 
5 36 
& 


24 


TABLE II. 


Effect of Aphis on Yield. Farm of W. A. Byrn, Cambridge, Md. 
October 19th, 1922. 


Yield from 100 feet of heavily infested vines: 
Number of pods with two or more peas....... 
Number of flat pods, unmarketable........... 
Estimated yield on basis of quantity picked... 


892 or 63% 
517 or 387% 
50 bushels 


Yield from 100 feet of uninfested vines: 


“Number of pods with two or more peas....... 1891 or 79% 
Number of flat pods, unmarketable........... 512 or 21% 
Estimated yield on basis of quantity picked... 145 bashels 


TABLE III. 


Effect of Dusting on Yield. Hirst Farm, Cambridge, Md. 
October 12th, 1922. 


Counts from 100 feet of undusted vines: 
Number of pods with three or more peas per pod 3874 or 37% 
Number of pods with one or two peas per pod.. 192 or 19% 
Number of pods with no peas................- 436 or 44% 


Counts from 100 feet of dusted vines, 35 lbs. per 
acre 5% dust: 
Number of pods with three or more peas per pod 1028 or 44% 
Number of pods with one or two peas per pod.. 682 or 29% 


Number of pods with no peas .............4.- 634 or 27% 

Increase in marketable peas.................- 17% 

Increase in yield (volume)................+.- 50% 
TABLE IV. 


Effect of 40 Pounds of 5 Per Cent Nicotine Dust on Yield of 
Laxtonia Peas—One Application at Full Bloom, 
May 23, 1923. 


Dusted Check 


plot. plot. 
No. of No. 1 pods per 100 feet (4-10 peas per pod) 981 854 
Percentage of plants infested.................. 55 55 
No. of No. 2 pods per 100 feet (3 peas per pod).. 9238 930 
No. of No. 3 pods per 100 feet (flat or curled... 443 396 
Increase in 25 
Increase in price per bushel due to quality....... $ .75 
Price per bushel... 8.25 $2.50 
Increase in cost of harvesting 25 bushels at $1.08. 27.00 
Returns above cost of dusting...............06. 102.37 
TABLE V. 
Effect of Dusting on Yield on Farm of E. W. Montell, 
Cambridge, Md., October, 1923. 
Counts on 100 feet of undusted vines: 
Number of pods with three cr more per pod... None 
Number of pods with one or two peas per pod. 163 
Number of pods with one or more peas per pod 457 
Little to no 
peas 
Counts on 100 feet of dusted vines, 2% nicotine 
(sulphate source)—2 applications: 
Number of pods with three or more peas per pod ‘53 
Number of pods with one or two peas per pod.. 267 
Number of pods with no peas.............06. 440 
Number of plants counted. 1109 
Counts on 100 feet of dusted vines, 2% free nicotine 
—2 applications: 
Number of pods with three or more peas per pod 22 
Number of pods with one or two peas per pod. 165 
Number of pods with no peas................ 461 
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TABLE VI. 


Effect of Dusting on Yield. Fred Hirst, Cumberland, Md. 
October, 1923. 


Counts on 100 feet of undusted vines: 


Number of pods with three or more peas per pod 103 
Number of pods with one or more peas per pod 275 
Number of pods with no peas...............4- 286 
Counts on 100 feet of dusted vines, 44% free nico- 
tine—1 application: 
Number of pods with three or more peas per pod 313 
Number of pods with one or more peas per pod. 367 
Number of pods with no peas................ 351 
1033 
Total number Of 1133 
Counts of 100 feet of dusted vines, 4% % nicontine 
(sulphate source)—1 application: 
Number of pods with three or more peas per pod 340 
Number of pods with one or more peas per pod 366 
Number of pods with no peas................ 372 
45 bu. per acre 
Counts of 100 feet of dusted vines, 3% nicotine sul- 
phate—1 application: 
Number of pods with three or more peas per pod 301 
Number of pods with one or more peas per pod 344 
Number of pods with no peas................ 353 
TABLE VII. 


Effect of Dusting on Yield. Otis Corkran, Hurlock, Md. 
October, 1923. 


Counts of 100 feet of undusted vines: 


Number of pods with three or more peas per pod 240 
Number of pods with one or more peas per pod 335 
Number of pods with no peas................ 386 
Counts of 100 feet of dusted vines, 4% nicotine sul- 
phate—2 applications: 
Number of pods with one or more peas per pod 353 
Number of pods with three or more peas per pod 631 
Number of pods with no peas................ 1242 
Counts of 100 feet of dusted vines, 50 lbs. 50% 
calcium cyanide—1 application: 
Number of pods with three or more peas per pod 382 
Number of pods with one or more peas per pod 239 
Number of pods with no peas.............08. 385 


A comparison of dusted and undusted fields shows 
that the yields on the former are higher and that the 
number and size of marketable pods is increased by 
control of the aphis. Flavor and texture is much bet- 
ter where no aphis infestation is present or where an 
infestation at time of blossoming has been checked by 
dusting. 


(Continued Next Week.) 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE— 


4 COONS Semi-automatic Feeding and paring ma- 
chines with counters attached. 

4—Seed-cell Slicing machines, with extra knives for 
quartering. This outfit cost over $1500.00, was purchased 
new in the fall of 1923 and has been used to pack only 400 
dozen No. 10 size cans. It is absolutely as good as new and 
will be sold cheap. If interested, write at once to 
Box A-1244 care of The Canning Trade. 


FOR SALE— 


2 New No. 4 Mt. Gilead Apple Presses 
1 Style A. Burt Electric Driven Labeler for No. 1 cans 
1 Style A. Burt Eleétric Driven Labeler for No. 1, 2 
and 3 cans 
1 Burt Foot Operated Boxer for No. 1 cans 
1 Burt Foot Operated Boxer for No. 2 cans 
3 42x 48 Open Process Kettles 
20 83 tier Process Kettle Crates 
Miscellaneous lot of Corn, Pea and Tomato machinery. 


WRITE, WIRE or TELEPHONE your requirements to 
CANNING MACHINERY EXCHANGE, 
409 Marine Bank Bldg., Baltimore, Md. 


FOR SALE—Having purchased Automatic Seedcell- 
Slicing Machines we have 10 hand Seedcell-Slicing Machines 
in good condition for sale cheap. 

New Hartford Canning Co., Hamlin, N. Y. 


FOR SALE—150 cases (200 602.) Belgian or jitney 
cans, carried over from 1923 purchase, in perfect condition. 
Price very cheap. Apply to 

W. J. Courtney Co., Mundy Point, Va. 


FOR SALE—Burt Machine Company Labeling Ma- 
chine, AC Motor, good condition, reasonable price. 
Thos. Roulston, Inc., 100 9th St., Brooklyn, N. Y. 


FOR SALE—185 Oak Casks, capacity from 400 to 500 
gallons each. (bulged staves). Height 5 feet, diameter 3 
feet. 22 Poplar Casks, capacity about 800 gallons (straight 
staves). Height 74 feet, diameter 3% feet. These casks are 
located near Philadelphia. 

Address Central Bottle & Supply Co., 801 St. Paul 
Bldg., Cincinnati. Ohio. 


Machinery—Wanted 


MACHINERY WANTED —New or second hand labeler 
in good condition, adjustable for different sizes of glass con- 
tainers. Must be in good condition. 

Address Box A-1247 care of The Canning Trade. 


WANTED—1 String Bean Cutter. 
1 Hemingway or Conant Corn Gun. 
Canning Machinery Exchange, Baltimore, Md. 


WANTED—2 No. 7 Sprague Corn Silkers, 2 Monitor 
Pea Blanchers, 2 Monitor Pea Washers, 2 No. 2 Monitor Pea 
Cleaners, 2 Late Style Monitor Pea Graders, 4 No. 5 Sprague 
Corn Cutters, 1 Kern Pulp Finisher, 1 Monitor-Thomas 
Tomato Sealder. 


Address Box A-1252 care of The Canning Trade. 


For Sale—Factories 


FOR SALE—Canning plant located in Western New 
York, excellent locality for Fruits and Vegetables. Plant 
has most up-to-date equipment for Peas, Beans, Tomatoes, 
and Bartlett Pears. Have own housing facilities for help. 
Excellent railroad facilities and plenty of spring water. 
Large cold storage plant adjoining and on same railroad 
siding. Will sell reasonable for cash or terms can be ar- 
ranged. Reason for selling, owners have other business 
which have more attention. 

Address Box A-1245 care of The Canning Trade. 


CANNERY FOR SALE—Completely equipped plant 
for packing Peas and Corn in Western New York State, 
location has plentiful supply of good water, two good boilers. 
Price and terms very attractive to the right purchaser. 

Address Box A-1248 care of The Canning Trade- 


FOR SALE—2 Six track Nailing machines, made by 
Hayes Machines Company, Brooklyn, N. Y. Can make 
immediate delivery. Price $100.00 each. 

The Heekin Can Co., Cincinnati, Ohio. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Thoroughly competent Manager for can-making 
factory. Write, with full particulars, to J. D. E., P. O. Box 3857, 
Station D, Philadelphia, Pa. 


WANTED—Chemist familiar with food lines and able to made 
microscopical tests according to the Howard method. Give age, re- 
ference and salary expected in first letter. 

Address: Craig Brokerage Co., Indianapolis, Ind. 


WANTED—This advertisement is intended to attract a reply 
from a strictly capable man of good habits who either is operating 
or knows that he can operate successfully a 3 line Pea and Corn 
Canning Factory. He must have proven ability to handle farmers 
and labor and to produce a quatity pack at a reasonable cost. Loca- 
tion, New York State. Our own organization is familiar with this 
advertisement so you need have no hesitancy in replying and all re- 
plies will be held in strict confidence, State age, experience, and all 
details including salary expected. 


Address Box B-1246 care of The Canning Trade. 
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POSITION WANTED—Salesman available for two months, pre- 
sent work finished for this year. Have broad experience with Grocery 
Jobbers and Brokers allover the country, also with Indiana Canners. 
Have initiative, clean record and live in Indianapolis. Will consider 
traveling anywhere for above period. High class proposition only. 

AddressiBox B-1251 care of The Canning Trade. 


WANTED—A thoroughly competent superintending Soup Cook. 
Managerial ability, complete knowledge of ingredients, seasonings, 
processing. Also wanted, experienced assistant. Positions open 
December ist. Give former employers and salary, references. ex- 
perience, age, salary expected first year. Will pay highest salaries 
after satisfactory experience. Opportunity. If not interested your- 
self, tell the best Soup man that you know. 


Address Rox B-1239 care of The Canning Trade. 


WANTED~—A Superintendent-Procersor for a Wisconsin Pea 
and Corn plant, packing about one hundred thousand cases peas and 
fiifty thousand cases corn. Applicant must be capable of succees- 
fully handy handling help; known how to pack strictly Fancy goods, 
and have proven ability as an A-l canning factory man. Give ex- 
perience, age, present employment and salary expected; position 
open January 1 st 1925.. Applications will be treated in confidence. 

Address Box B-1250 care of The Canning Trade. 


Situations Wanted 


SITUATION WANTED—Production Manager with exception 
ally varied experience with largest companies packing fruits and ve- 
getables covering farms, processing, office and sales, would consider 
opening for January 1st with company appreciating real results and 
where future prospects are assured. Can handle all classes help and 
growers successfully, and lay out mechanical sat urs and direct in- 
stallation in general canning line equipment. Best references as to 
past record, character and ability. 

Address Box B-1249 care of The Canning Trade. 


ESTABLISHED 1856 QE 


PHIL.EMRICH, 


+: MANUFACTURER = 
CANNERS’° PACKERS 
KNIVES -APRONS-AND 

—— SUPPLIES 


824 MAIN ST. CINCINNATI.O.U.S.A. 


BERLIN QUALITY 


Over 3000 Canning Machines In Successful Operation 


CANNING MACHINERY 


— for the — 
Pea Canner Fruit Canner 
Corn Canner Milk Canner 
Tomato Canner Meat Canner 


BERLIN CANNING MACHINERY WORKS 
BERLIN, WIS. 
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WANTED—Permanent position by experienced machine men, 
to take chargeof canning factory as foreman. Best of references 
Would be financially interested. 

‘Address Box B-1245 care of The Canning Trade. 


POSITION WANTED—As assistant manager or Superintendent 
processor. Extensive experience packing fruits, jams, jellies, vege- 
tables and several fancy goods. Besides thorough knowledge of 
pineapple canning. Open for engagement at once. Either for 
the U, 8. or any tropical country. Married. Best references. 

Address Box B-1238 care of The Canning Trade. 


SITUATION WANTED as Manager of can factory for firm 
manufacturing cans for own use or the trade, by American, married. 
Reference given. Desires permanent position and will appreciate 
full particulars. 


Address Box B-1234 care of The Canning Trade. 


POSITION WANTED—Can man age 35 with 14 years experi- 
ence at General line and Sanitary Cans desires position as Superin- 
tendent. Production Manager or Office Manager. Can handle office 
as well as factory. A.1 reference. 

Address Box B-1243 care of The Canning Trade. 


Canners Accounts Solicited For Jobbing Trade Only 


L. P. DoeVAUGHN, BROKER, Atlanta, Ga. 
Room 615 Citizens & Southern Bank Building 


A NEW LABORATORY 


Fully equipped to handle your problems is 
my contribution toward a successful season. 


LeRoy V. Strasburger, B. S. 
15 S. Gay St., Baltimore, Md. 


Chemical Analyses Bacteriological Examinations. 


Why Not Eliminate 


* thechief cause ofswells and flat sours by the useof 


Sanitary 
Cleaner and Cleanser 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. ; 


Over 2,000 distributing centers insure prompt 
delivery and short haul. 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. _ 


Stevenson & Company, Inc. 


Can making Machinery, 


Dies and Machinery made to order. 


601-7 S. Caroline Street, - 


Baltimore, Md. 
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TLANTIC CANS 


PLAIN LACQUERED LITHOGRAPHED 


Packers 


ae No finer cans beneath the sun, 
te Quality first since nineteen-one. 
Lwenty-three years of knowing how, 
ie! Fits us well to serve you now. 
Jobbers’ Friction 
and Wax Top Trade 
BALTIMORE ; MARYLAND 


HAMACHEK IDEAL VINERS 


Hamachek Ideal Viners during the past seven 
seasons have demonstrated their superiority 
under all conditions. Their use insures more 
; thorough hulling, on any condition or variety of 


peas or beans, than is possible with the use of 
any other viner. 


F rank Hamachek Kewaunee, Wisconsin 


Manufacturer of Viners, Viner Feeders and Chain Adjusters. Machinery Manufacturer Since 1880 
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GREEN PEA VINERS 


Viner Feeders 
Under Carrier Separators 


“Ask the men who use them.” 


CHISHOLM-SCOTT CO., 
387 E. Broad St., Columbus, Ohio. 


CAN PRICES 


Gamse Can Labels are ‘‘Better’’ 
Labels. 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


AVE you acopy? A letter addressed to 
Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


ONTINENTAL 
AN 
OMPANY, INC. 


Will quote prices 
on Cans 
upon application. 
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GAMSE BUILDING jf 
BALTIMORE MARYLAND |i}: 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many canners get 
higher prices for their goods; some few may take less for a personal reason, but these prices represent the 
general market at this date. 


Baltimore figures corrected by these Brokers: (t{) Thos. J. Meehan & Co. (+) Jos. Zoller & Co.,Inc. (§) A. E. Kidwell & Co. 


(*) Howard E. Jones & Co. New York prices ¢%rrected by our special Correspondent. 
Canned Vegetables CANNED VEGETABLE PRICES—Continued CANNED FRUITS—Continued 
*— (California) Standard, 5.00 4.75 PEARS 
ASPARAGUS*—( NO. 1.59 Balto. N.Y. 
ito. N.Y. California No. 10.......... Seconds, No. 2, in Water...... 
White Mammoth, No. 2%4.....- ... Out 4.30 O. B. Factory basis. Standards, No 2, in Water........ 
White Mammoth, No. 2% Out SUCCOTASHt — 1 No. in Syrup.. 1.00 1.20 
White, Large, No. 2%........- "2 Out 4.00 Belte. N.Y. Standards, No. 3. in Water........1.00 ... 
ite. Large, Peeled, No. 2%.... Out Out With D orn, _. Mas... hes ies ndards, No. 8, in Syrup........ 1.50 1.75 
Green, Large, No. 2%4...... Out 3.65 Maine No. 2..... Gat Extra Standards, No. 8, in Syrup.. 1.60 1.85 
White, Medium, No, 2%....... 360 ee PINEAPPLE* 
Geom, Out 3.40 POTATOES! Bahama Sliced, Ex. BA. Qut 
Tips, White, Mam., No. 1 sq.. 4.35 4.75 eae Bahama Grated, Ex. Std, No,2........ Out 
Tips, White, Small, No. 1 sq... 4.10 3.50 Standard, No. 2, f. o. b. county... 1.15 1.30 Hawaii Sliced, Extra, No. 2%...... 2.05 3.10 
Tips, rGeen, Mam., No. 1 8q.. 4.20 4.25 Standard, No 8, f.0.b. Baltimore... 1.50 ...- Hawaii Sliced. Standard, No. 2%. 2.75 2.90 
Tips, Green, Small, No. 1 sq... 3.85 3.75 3, £.0.b, County..... Sliced, Extra, No. 2.. 2.60 2.50 
BAKED BEANSt Standard, No: 16, Gounty.... Hawall Grated 
Plain, No. 1..... | f.o. Hawaii Grated, Extra, Out 2.35 
In Sauce, We, .80 -80 TOMATOES{ Shredded, Syra: No l..... Out Out 
In Sauce, No. 2...... Out Qut Eastern Pia. Wate: 11.50 11,25 
Plain, No. 1.30 1.40 Standard «eve Ont Eas Pie won Ye. 1.25 
BEANSt Sanitary 8s, 5% in, cans.......--- .... Out 
String, Standard Green, No, 2..... .90 «+++ Jersey, No. 8, f.o.b. County...... 3 ee Water. No. 2 
String, Standard Green, No 10... .... «+ Ex, Standard No. 3, f.o.b. Balto... 1.65 Out Syrup, No. 2......"" teeeeee eens 
String, Standard Cut White, No. 2. Standard, No. 3, f.o.b. Baltimore.. 1.60 .... Water, 
Stringless, Standard, No. 2....... 1.15  ...- Standard, No. 8, f.o.b. County.... 1.50 1.45 Black, Water, No. i. eecoe 
Limas, Standards, No. Standard 9s, f.o.b. Baltimore...... Out Out 2.0... 1.75 1.85 
Limas, Soaked, No. 2........ Standard 1s, f.o.b. Baltimore..... .70 .70 
Red Kidney, Standard, No. 2...... 87% 1.90 Standard 1s, f.o.b County......... -67% .70 Red, § 
Small, Whole, No. Out TOMATO PULPt Red, Water. No 10............... 9.00 $9.00 
Standard, No. 10, f. 0. b. Balto. 5.00 3.25 Sten 
Large, Whole, No. Out ean Preserved, Seren. o. 2.. 2.30 
xtra, Preserved, 
Std. Evergreen, No. 2, f.o.b. Balto. .... 1.25 APPLES* Preserved, No. 135 
Std. Evergreen, No. sais reserved, No. 1.10 1.15 
Std. Shoepeg, No. 2, f.0.b. Out Standard, Water, No. 10........... 6.50 8.75 
Std Shoepeg, No. 2. f.o.b. Balto... .... Out 
Ex. Std, Bhoepes, No. 2, f.0.b. Co. 170 Out Canned Fish 
Fancy Shoepeg, f. 0. b. factory. .... *1.45 Maryland, No. 8, f.o.b. Baltimore.. 1.25 1.35 HERRING ROE? 
Std. Crushed, No. 2, Baltimore.... 1.40 1.19 Pennsylvania, No, 10, f.o.b. Balto.. 3.75 .... Standard No. 2 Fact 
Std. Crushed, No. 2, f.0.b, Co..... 1.35 *1.00 Maryland, No. 10, f.0.b. Balto......... Out 2.00 2.10 
Extra, No. 2, f.o.b, County........ .... %1.10 California Choice, No. 2%........ 2.75 2.25 Flats, % Ib, ease 4 doz............ ee 
Extra Standard Western, No 2.... .... BLACKBERRIESS Flats. % Ib......... 
Standard Western, | 1.25 is OYSTERS* 
Standard, No. 10....... Standards. 6 1.70 1.70 
8200 91.00 | Standard, No. 2, tn Syrup........ aris, Oat 
MIXED VEGETABLES FOR SOUPt{ BI UEBERRIES 206 
12 Kinds, No, 10..... 5-00 5.25 Maine. No. 2........ 2.05 Red Alaska, Tall 
OKRA AND TOMATOES$ CHERRIESS Red Alaska, Flat, No. %41......... 245 2-45 
No. 2 Sieve, 24, fo.b, 1.50 itted Red | Chums, alle 730 
factory. California Standard 2%s....... 2.85 2.45 Medium Pink, 40 1.75 
No 4 Sieve, 28, f.0.b, factory...... 1.20 *1.20, GOOSEBERRIES§ SHRIMP* 
f.o.b. Balti: 1.30 tandard, No. 2........ 1.65 Wet or Dry. No 1%......... Out 
No. 5 Sieve, 2s, f. 0. b. Balto... Out Standard, No. 10...... NOS 2:90 2.88 
Out PEACHES* SARDINES—Domestic, per Case 
E. J. Standards, 1’s, No. 4 Sieve.... Out -90 lifornia Choice, 
E. J. Sifted, 1's, No. 8 Sieve........ 90 195 California Stand., No. 240 
i. J. Ex. Sifted, 1’s, No. 2 Sieve.... 1.20 1.20 
Standard White, No. % Mustard, Keyless .............. 3.65 3.65 
Out Out 
Standard, No. 8, factory....... Out 1.30 Standard Yellow, No. 2 Out Mustard. Keyless ............+. .... 4.00 
Standard, No. 10........... Seconds. White No Out alifornia, per 16.50 
SAUERKRAUT? Standards, Yellow. No Out 
Stand 1:00 1.10 Extra Standard Yellow, No. 8..... 2.00 $2.20 FISH—White, per Case 
tan ec low, No. 
Sevonds, White, No. 8.........-+.. 1.30 Out California, 
Seconds, Yellow, No. 8............ 1.30 1.30 California, 1s 
Pies, Unpeeled, No. 8............. 1.10 1.15 California, %s, Blue Fin 
Standard, . . Pies, Peeled, No. 3.....-.... California, 
Standard, 1.50 Pies. Unpeeled, No. 10...........+. 2. California, %4s, Striped ............... 8.50 
Standard, 1.60 Pies. Peeled. No. California, 1s. Striped ...........-+-. 13.00 
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The Markets 


BALTIMORE, OCTOBER 27, 1924 


WEEKLY REVIEW 


Your First Consideration—A Lull Has Come in the Market— 
Canning Is Generally Ended—California’s Tomato Can- 
ning Season Neariy Over—Corn Quoted Over a 
Wide Range—Tomatoes Quoted Slightly 
Lower This Week—Good Supply 
of Apples in Warehouse. 


OUR FIRST CONSEDERATION—It has come to our atten- 
tion from a number of the Canned Foods Week Commit- 
tees that the little the canners have been asked to do 

in this great movement to popularize canned foods, they are not 
generally doing. When they are asked for a little bit of a check 
—$5, $10 or $25—they are sending in excuses. 

You may think that the beginning of a market report is not 
the place to talk about that, but we want to say to everyone of 
the canners that the most important thing in their business today 
is the proper support of this year’s Canned Foods Week. What 
has caused the really wonderful increase in the consumption of 

‘eanned foods during the past three years? Nothing else than 
this Canned Foods Week Movement and the way it has caused 
all consumers to think about, and most of them to try canned 
foods. You must have a demand for your goods or you will 
have a low-priced, low-profit market; and it is not the part of 
the brokers, the wholesale grocers or the retailers to make this 
demand, but entirely and solely the business of the canners to 
make this demand and to pay for the advertising that creates 
the demand. And yet those other factors in the distribution of 
canned foods are willing to stand the lion’s share of the expense 
of this great advertising effort, so that the least every canner 
can do is to enroll himself in the movement, and to contribute 
the mite that is asked of him. It should not be necessary tc 
appeal to his pride to do this; he should see the good business 
in doing it. We sincerely hope that every canner will look up 
his local chairman, or respond to the requests he receives for 
a check for as little or as much as he feels he can afford. For 
the good name of the industry the canners must be lined up with 
these distributors, supply men and others that are doing so 
much for canned foods consumption. The only way for the in- 
dustry to be saved from absolute disgrace is for each one, on his 
own account, to see that he is enrolled by sending his check. It 
is the last call, for the Week is almost here. 


HE MARKET—There has come a slight hesitation in the 
eagerness of the buyers, partly due to the receipts of some 
futures and partly due to the hope of the buyers, that the 

packs of the two great staples in particular, corn and tomatoes, 
will prove better than generally expected. Another reason for 
the hesitation is that prices have reached a point where buying 
always slows down. The fever of the market could not be ex- 
pected to keep on indefinitely. In all such advances there are 


always periods of recession, and then buying is again resumed. 
We are just now in one of those periods of recession, or, as we 
have termed it, hesitation, There cannot be said to be any weak- 
ness in prices. Rather the contrary, and we say this in face of 
the fact that we are obliged to mark the prices on tomatoes on 
our market page lower this week. It is a mere shading, and 
more to induce business than anything else. 


Canning was prolonged through the extremely favorable 
weather of the past month, but, as we stated last week, the 
tomato vines had about played out. In any event there have 
bene frequent frosts, actually ice, during the past week, and 
what had not played out have now been stopped. Even Cali- 
fornia is coming to the end of its tomato-canning season, and 
that is always the last chapter. The market will have to get 
along with what tomatoes are now in cans. There may be some 
bargains picked up in tomatoes during the next month or so, but 
discriminating buyers will look twice at them, rather than at 
the price. Considering how thoroughly well cleaned up the 
market was before any tomatoes were packed this season, there 
does not seem to be any reason for a lowering of prices. The 
buyer who depends upon the announcement of the tomato-pack 
statistics to bring lower prices has a forelorn hope, and we would 
refer him to the pea statistics and their effect upon the prive 
market. It is very generally reported that the surplus of canned 
tomatoes over contracts is small, and it is safe to say the holders 
know the value of their goods. One canner told us this week 
that he had a few 2s, but that he wanted $1.25 for them. Our 
market page shows a quotation of $1.50 f. o. b. country on 38s, 
which is a 5e reduction from last week. They must have been 
offered, but nothing is said of their quality, or, possibly, that the 
canner wanted some quick money. They are quoted at $1.60 in 
Baltimore, and we know canners who want up to $1.85 for stand- 
ard 3s. Some bargains in Indiana are offered at $1.20 for 2s 
and $1.75 for 8s. Draw your own conclusions. 

In corn the market is very firm and is quoted as to quality 
and location from $1.85 to $1.50 for standard crushed. Extra 
standard corn is variously quoted up to $1.85. The corn market 
has been nominal for so long that it is impossible to quote it 
properly. Where a holder has good quality—and it would seem 
the quality is very good’ this season—he can pretty well name 
his own figures. This is particularly so in the Central West. 

Peas continue firm and wanted. The buyers are looking for 
cheap peas and cannot find them. Even soaked peas—that poor, 
old, disreputable that ought to have a can tied to it instead of 
being surrounded by a can—are meeting with sale. The quest 
for something cheap is always with us. Just as there was a 
justifiable outbreak of indignation against the canning of horse 
corn, there should be a similar expression against the canning 
of soaked peas. The canner prostitutes his calling by packing 
either of them. 


Apples are beginning to look up in price. The crop is prov- 
ing a light one, and the demand of the cidermakers is running 
the market up on the canners, driers, etc. It should not be for- 
gotten by the canners that there is a quite good supply of apples 
in warehouse as yet, and the bakers take these instead of the 
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rticle. The canners of apples should get a profit show- 

pram or turn down the business. If you cannot make a profit 
on them, do not take a chance canning them. 

The sweet potato crop is reported better than expected, but 
the prices are ruling rather high and the pack may not be a 
good one. They are quoted at $1.10 for 3s and $3.50 for 10s. 

All other items are firm in price and in fair demand. The 
buyers are beginning to pay some attention to other items of 
canned foods, now that the flurry in corn and tomatoes is pene 
with their packing, and the market ought to improve on all goods 
trem ce trait canners generally have taught the buyers the 
necessity of placing their orders early, and it will probably be 
remembered. 


NEW YORK MARKET 


in i Down—Pro-rata Deliveries Arouse Interest— 
wee Advanced—Expected Break in Tomato Prices 
Not Seen—A Scramble for Standard Peaches— 
Apple Prices Advancing—Corn Demand 
Cannot Be Supplied—Salmon Is 
Firm—Succotash Scarce. 


New York, October 23, 1924. 
By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


SLOWS DOWN—There was comparatively 

in spot canned foods during the 

Distributors were chiefly occupied with taking in de 

eries of new packs, putting them in store, and setting i - y 
shipments to the retail trade. Retail business continued active. 

Pro-rata in Limelight—Buyers are getting short oe 
on many items of canned foods, and there is a little complain 
heard regarding the percentages of deliveries on a few — 
Fortunately, however, the machinery is available for a ae od 
cation of pro-rating in cases where the buyer demands such sat- 
isfaction. 

ish Prices—Prices on many lines of canned foods have ad- 
an extent during the past few months that 
bnyers have come to the conclusion that there is nothiing to a 
gained by further buying at the present time, and consequently 
many buyers who are not fully covered on their season’s — 
ments have withdrawn from the market temporarily. It is prob- 
able that these buyers will wait until pack statistics have been 
tabulated, and that they will “follow the market,” selling on 
replacement basis, throughout the remainder of the meg’ on 
such items they are not covered on. Canners continue to show 
very firm views in respect to prices, and are in position finan- 
cially to wait out the situation. 

Southern Tomatoes—Demand slackened somewhat this week, 
buyers pausing to take stock before continuing further. The 
late crop of tomatoes has been very light, and consequently the 
late season market break has not materialized, putting the pack- 
ers in still stronger position. Canners this week are quoting 
the following prices: 1s, 70 cents; 2s, $1.07%2; 3s, $1.55; 10s, 
$5.50, all per dozen f. o. b. Baltimore. For shipment from coun- 
try canneries, prices are as follows: 1s, 6742 cents to 70 cents per 
dozen; 2s, $1.05 per dozen; 3s, $1.50 per dozen, and 10s, $5.25 
— Calif ni t t kers have prac 

i ia Tomatoes—California tomato packers ha - 
dente alii to offer. Future business booked by the Coast 
packers was heavy, and in addition there was a good buying 
movement from Eastern markets when the upward trend of 
prices on Southern packs became most pronounced. _ 

California Fruits—California canners are notifying buyers 
of pro-rata deliveries on a number of items this year, and buyers 
will not obtain the expected stocks. The California Packing 
Corporation, however, appears to have operated with the utmost 
conservatism this year, closely protecting the interests of its 
buyers. Announcement by the Corporation is to the effect that 
it will make 100 per cent delivery on all items with the exception 
of two minor items. : 

Standard Peaches—There has been quite a scramble to ob- 
tain standard and seconds California peaches, but there is prac- 
~ tically nothing available for Coast shipment, and the market 
is nominal as to price. With many canners being forced to de- 
livery pro-rata, others are seeking to buy stocks from their com- 
petitors who may have small surpluses to offer, and the jobbing 
market is naturally slow, reflecting the lack of stocks. 
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Maine Apples Higher—Attention has been attracted to the 
Maine apple situation this week by the action of the packers in 
advancing prices to $3.75 and $3.85 per dozen, cannery, for 10s. 
Higher cost of fruit, due to competition on the part of cider 
makers, was back of the advance. 


Tomato Puree Selling—The scarcity of tomatoes and the 
high prices prevailing this year have served to focus attention 
on puree this season, and good inquiry has been noted this week. 
Southern packers are offering at the following prices: No. 1s, 
made from whole tomatoes,, gravity 1.035 or better,, 70 cents; 
10s, $5.00; No. 1s, made from trimmings,, 60 cents; 10, $3.25. 
For high grade puree, 1.04 specific gravity, the market is held 
at $4.75 per dozen, f. o. b. cannery. 


Corn—Continued demand for Southern sugar corn was re- 
ported, but buyers were showing some inclination to hold off 
until the present high price levels demonstrate their soundness. 
Standard No. 2 crushed is held at $1.40 per dozen, f. o. b. Balti- 
more, country canners quoting 5 cents per dozen less. For the 
No. 1 size the market is quoted at 85 cents per dozen for stand- 
ard whole grain. The market on gallon tins has advanced, 
standard crushed being held at $8.50 to $8.75 per dozen, with 
extra standard quoted at $9.00 per dozen.. Fancy shoepeg, in 


No. 2 tins, has been advanced to $1.65 to $1.70 per dozen, f. o. b. 
cannery. 


Maine Corn Short—The close of the Maine corn canning sea- 
son finds many packers faced with the necessity of pro-rating 
deliveries, and some deliveries as low as 50 per cent have been 
heard of. There is practically nothing obtainable for factory 
shipment, a little Golden Bantam being reported available at 
$1.90 per dozen, cannery. 


“Grass” Slow—While pro-rating is being heard from various 
sections of the country this is not worrying tthe California 
asparagus packers. On the contrary, these canners are very 
much interested in securing additional business to help move 
out their 1924 pack. The output this year was large, and with 
talk of considerably lower prices for 1925 being heard, buyers 


are not disposed to load up on this commodity at the present 
time. 


Salmon Firm—There was no particular change in the salmon 
situation for this week. Unsold stocks of pinks and reds on the 
Coast appear to be concentrated in the hands of strong factors, 
and no selling pressure is being exerted. On the contrary, the 
packers are more inclined to hold back in anticipation of a 
better market later on. Stocks in distributors’ hands, while 
ample for current requirements, are not expected to carry the 
trade through the spring demand, and canners anticipate a clear- 
ance of the pack by the time the season for 1925 gets under way. 


Standard Peas—Buying interest is turning to Maryland and 
Delaware and there has been quite a good business in No. 2 tins, 
4-sieve, at $1.25 per dozen. No. 3 sieve at $1.40 to $1.35, fac- 
tory, has also commanded more attention. The call for 2-sieve 
peas has been rather quiet, but the market holds steady at $1.40 
to $1.50 per dozen. No. 10s have met with a good call at $7.00 
for 3-sieve and $7.50 for 2-sieve. Baltimore city canners are 
offering soaked peas in No. 10 tins at $3.25 per dozen. 


Southern Spinach—Fall pack spinach for prompt shipment 
was meeting with a little demand this week at $1.45 for 2%s, 
$1.05 for 2s and $5.00 for 10s, with the No. 3 size quoted at 
$1.50 per dozen. 


Succotash Scarce—It is not believed that much succotash has 
been canned this season, and most packers appear to be entirely 
sold out on this popular vegetable. Prices are nominal on all 
packs. 


“Punkin” Season—With cooler weather at hand, buyers are 
beginning to show a little more interest in pumpkin. Canners 
are quoting prompt shipment stocks at $1.10 for 3s and are of- 
fering 10s for later shipment at $3.30 per dozen, cannery. In 
connection with “punkin” season, it is expected that canners will 
be naming prices shortly on cranberry sauce. 


Sweet Potatoes Selling—There has been quite a good deal of 
buying interest shown on sweet potatoes for prompt shipment, 
and the market has shown a steady tone. Canners are quoting 
3s at $1.45 to $1.50 and 10s at $5.00 to $5.25, 2%s being held at 
a range of $1.40 to $1.45, all per dozen, f. 0. b. cannery. Sweet 
potatoes for jobbers’ private labels are becoming a more import- 
and feature of the business. 


New Oysters—Southern packers are beginning to book busi- 
ness on new pack oysters for early shipment. The market is 
quoted as follows: 4-ounce tins, $1.40; 5-ounce, $1.60; 8-ounce, 
$3.00; 10-ounce, $3.10, all per dozen, f. o. b. Baltimore. 
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CHICAGO MARKET 


Advancing Prices Have Checked Buying—The Good Weather Has 
Aroused Hopes—Profits on Futures Make Heavy Buying 
for Coming Year Seem Certain—Standard Corn 
Wanted and Can’t Be Found—Reports of 
a Few Tomatoes Offered—Market 
Is Still Hungry for Peas. 
Chicago, October 23, 1904. 
By “Wrangler,” 
Svecial Correspondent “The Canning Trade.” 


HE GENERAL MARKET—There is a temporary stagnation 

I in the buying of canned foods, which is attributed to the 

fact that the advances in prices have been so decided and 

have occurred so quickly that buyers are reluctant to pay them, 

and are apparently waiting for a reaction from the highest points 
reached. 

Then, the lack of confidence in the stability of the advances 
has been shaken somewhat by the very large output of canned 
peas upon which the buyers predicate the probability of a large 
output of canned tomatoes and a large output of canned corn. 

The protracted spell of good October weather, good for the 
maturing and packing of canned tomatoes and canned corn, has 
also had the effect to cause the buyers to hesitate and to be 
inclined to wait for the statistics of the canning ouput, and to be 
contented in the meantime to handle and distribute the goods 
that they have bought for future delivery and which are now 
arriving in large volumes. 

Some buyers will make a handsome profit on their future 
purchases made at the opening prices of the season, but most of 
them have sold against their contracts to the retail grocers, and 
the profit from the advance of prices will largely go to the 
retailers. 


This is going to have an effect on the buying of futures for 
1925, as when the retailer makes a nice profit on his early pur- 
chases of canned foods he nearly always wants to duplicate the 
proceeding next year, and his buying will, of course, influence 
the buying of the wholesalers from the canners. 

Though buying has slacked up, it has not, of course, quite 
closed, and the brokers report that they are able to capture an 
order for a carload of canned foods occasionally, though the 
buying is irregular and spotted. 


Canned Corn—There are some large buyers in the market 
for standard corn, and the brokers are unable to find any any- 
where, except in small lots, usually less than carload lots, at 
from $1.45 per dozen to $1.50 per dozen, f. 0. b. canneries. Some 
extra standard canned corn is being offered from Iowa and Ohio, 
and a little from Illinois, and the price uniformly asked is $1.50 
per dozen, f. 0. b. cannery. It is reported that Iowa is still sell- 
ing standard corn at $1.45, f. 0. b. cannery, and fancy Country 
Gentleman at $1.75, f. o. b. cannery, but there are only a few 
canners in the State that are accepting orders on that basis, or 
at all. 


Canned Tomatoes—It is reported that Indiana is offering a 
few No. 2 and No. 3 tomatoes at $1.20 for No. 2s and $1.75 for 
No. 3s, f. 0. b. cannery. It is difficult, however, to confirm this 
report, and the offerings must be very few and irregular. 

The continued warm and bright weather all during October 
is probably having some effect, and in some localities of that 
State the canners have been able to pack some additional quan- 
tities. This week brought the cold weather, however. The buy- 
ing of tomatoes from the East by Chicago buyers has subsided, 
and purchases which have been made subject to approval of sam- 
ple have not been confirmed freely on account of imperfect color 
of the samples sent on for approval. 

No buying of California tomatoes by this market has been 
reported, although some orders for No. 10 fancy and No. 10 puree 
have gone from Chicago to the Pacific Coast in the last two or 
three weeks. The perfect climatic conditions for the ripening 
of tomatoes in California give that State an advantage for pro- 
ducing ripe fruit for fancy and for puree that do not exist in the 
Central West or in the East. 


Canned Peas—Despite the large output of the canneries of 
Wisconsin, established by the statistics of the pack, the market 
seems to be unappeasably hungry and buyers are selecting bar- 
gains from the offerings of brokers and placing orders every day, 
so the brokers say. Standard peas at low prices are hard to find, 
but the supply of extra standard is more liberal, and a few fancy 
peas are being offered. 
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Chain Stores Buying—It is reported that several of the big 
chain stores are in the market for considerable quantities of 
canned corn, canned peas and canned tomatoes, and it is rather 
evident that they have pursued the policy to a considerable extent 
of refusing to contract for futures and of buying canned foods 
for spot delivery as needed. Sharp changes in the market of the 
big canned food staples which have occurred in the past two 
weeks have, however, shown these organizations that they waited 
too long, and have been placed at a disadvantage, and they are 
now trying to get in at prices a little below the market for con- 
siderable quantities of canned vegetables. 

The buying of California canned fruits is confined largely to 
No. 10 size cans of pie stuff, peaches, apricots, berries, and some 
important orders are reported to have been placed this week for 
Chicago buyers. 

The canned pumpkin situation is somewhat interesting, and 
canners are reported to be paying almost double the price for 
raw stock as was paid last year, and they have advanced their 
prices on the canned article importantly during the past week. 
Canned pumpkin is an article that is seasonal to a certain extent, 
and canners are usually reluctant to pack more than they have 
orders for, or than they can easily dispose of previous to the first 
of January. The scarcity of pie stuff in cans this year is going to 
make a better demand for canned pumpkin, and some canners are 
packing more freely than usual, but they seem to be selling it as 
fast as they offer it 

One strong argument that is being offered by the pea can- 
ners in support of the consistency of the large pack of 1924 is 
that the output of canned tomatoes and the output of canned corn 
and of the many other articles in the canned foods line is going 
to be very short, and that canned peas must take the place of 
these articles and these shortages. It is a good argument if it 
turns out accurately, but if there should be a big output of canned 
corn and canned tomatoes, which does not seem possible, however, 
the argument would be destroyed and there might be some condi- 
tions of reaction developing. 


ST. LOUIS MARKET 


Market Marking Time—A Seller’s Market—Packers of Tomatoes 
Firm in Their Quotations—Corn Prices Also Firm—Peas 
Continue to Be Wanted—Canned Foods Week Is 
Booming—Latest Market Quotations. 

St. Louis, October 28, 1924. 
By “Missourian,” 


Special Correspondent “The Canning Trade.” 


ARKING TIME—The past week has brought no change in 
M the general situation in canned foods. The canners are 
the “bosses” of the market in all lines. Late reports 
showed packs light and the surplus small on the very latest esti- 
mates. Canned foods are now being distributed. 

Tomatoes—The tomato situation is unchanged. Packers are 
very firm in their prices, and buyers interested in covering open 
spots are not finding it very easy to get confirmations. Some 
canners, however, who are in need of ready money to finance the 
remainder of their packs, are occasionally making a few sacrifice 
sales. These sales, however, are not in any volume. Quotations 
from all packers are along the same line—a short pack and 
maintained prices. Packing is closing up. 

Corn—Prices on corn are very firm. The situation is getting 
interesting. There is but little hope of full deliveries, and can- 
ners are not inclined to book further orders. Maine canners in- 
dicate there has been a shortage by their delivery schedules, and 
confirmations in the Middle West are hard to get, as a rule. The 


Southern pack is late. Standards are wanted, but there are few 
offerings. 


Peas—Peas are firm in price. Despite the big pack, fancy 
and standards are wanted. Fancy are offered very sparingly in 
spite of the record pack, and are quickly taken. Intermediate 
grades are not so much wanted. It is a surprise to the trade 
where the big pack has gone. 


Miscellaneous—Beets are firm in all packing districts. Beans 
are getting harder to find every day. String beans are firming 
up. The other minor vegetables are also firm. 

Fruits—The situation in California fruits has not changed. 
Peaches and pears are exceedingly firm. Offerings of peaches 
are scarce, except in pie grades. Canners are not very much 
concerned over the bids of the buyers. They are not yet ready 
to set their delivery figures just at present. Apricots are in 
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demand, but the offerings are light. Gallons of all fruits are 
scarce. Pineapples are holding a strong position, and reports 
have it that prices will be higher in a short time. 

The St. Louis Wholesale Grocers’ Association gave a dinner 
one evening last week at the Hotel Chase to city salesmen and 
brokers, at which plans for a local celebration of national Canned 
Foods Week, November 8-15, were discussed. Approximately 300 
persons were present, 

C. H. Schlapp, president of the Krenning-Schlapp Grocery 
Co., presided as toastmaster. The speakers included Ray Clark, 
of Beaver Dam, Wis., president of the National Canners’ Associa- 
tion; J. D. Lukenbill, president of the St. Louis Retail Grocers’ 
Association, and August E. Gilster, president of the St. Louis 
Wholesale Grocers’ Association. 

In an effort to co-operate in the national campaign for the 
increased consumption of canned foods, St. Louis merchants will 
be asked to use special window displays during the week of 
November 8. Educational talks will be given by radio, and prod- 
ucts of the industry will be distributed free at neighborhood 
motion-picture shows. 

Prices, carload lots, f. 0. b. point of shipment: 

Canned Tomatoes— 


$ .72% 
No. 10) Solid) Pack, California. 5.20 
Canned Corn— 
No. 2 Crosby, Minnesota. 1.75 
No. 2 Golden Bantam, Minnesota..............cee0- 2.05 
No. 2 Standard Evergreen, Wisconsin.............. 140 
No. 2 Extra Standard Evergreen, Wisconsin........ 1.55 
No. 2 Fancy Country Gentleman, Wisconsin........ 1.75 
No. 2 Extra Standard Evergreen, Illinois........... 1.50 
1.35 
No. 2 Fancy Country Gentleman, Indiana.......... 1.70 
Canned Peas— 
Fancy No. 1 Alaska, Wisconsin................+.:- 2.50 
Pancy No. 2 Wisconsin 2.00 
Extra Standard No. 2 Alaska, Wisconsin........... 1.70 
Extra Standard No. 3 Alaska, Wisconsin........... 1.25 
Extra Standard No. 4 Alaska, Wisconsin........... 120 
Fancy No. 2 Sweets, Wisconsin............sesesee- 2.25 
Fancy No. 3 Sweets, Wisconsin. 1.90 
Fancy No. 4 Sweets, Wisconsin..........sesesesess 1.55 
Extra Standard No. 1 Sieve Sweets, Wisconsin...... 2.10 
Extra Standard No. 2 Sweets, Wisconsin........... 1.80 
Extra Standard No. 3 Sweets, Wisconsin........... 165 
Extra Standard No. 4 Sweets, Wisconsin........... 1.25 
Standard No. 5 Sweets, Wisconsin...............8. 1.15 


CALIFORNIA MARKET 


Plenty of Rain Helps the Outlook for Next Season’s Crops— 
Many Canners Delivering Pro Rata on Fruits — End of 
Tomato Canning Is in Sight—But Few Canners 
Have Any Tomatoes to Offer—Figs Mov- 
ing Slowly—Apples, Light Pack. 

San Francisco, October 23, 1924. 
By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


ORE RAIN—Central and Northern California have been 
M visited by another splendid rain, and the precipitation to 

date is now ahead of the normal for the season, which 
commences July 1. Little damage has been done, and this is 
confined largely to such crops as rice and beans, most fruits 
having been harvested. The early rains have been sufficiently 
heavy to start grass growing on the ranges and to permit plow- 
ing to be commenced in some sections. The ripening of tomatoes 
is being retarded, and growers are being compelled to exercise 
care in picking, as mold is commencing to make its appearance. 
Should warm weather follow the storm, the output of tomatoes 
may be increased rather than otherwise, as the vines have been 
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given renewed life. The rains have not been heavy enough to 
cause any run-off in streams, but the water shortage has passed 
its acute stage. 

Pro-rata Deliveries—Quite a few canners are making pro- 
rata deliveries on fruits, and the board of arbitration which has 
the investigation of these in charge is being kept busy. The 
announcement of the California Packing Corporation to the effect 
that it will make 100 per cent deliveries, except on two minor 
items, puts many smaller concerns in a rather unenviable light, 
for if any concern should make mistakes along this line, it should 
be one packing the full list of fruits and operating over a wide 
range of territory. Many California packers exercised poor judg- 
ment this season in making sales, selling more than they should, 
despite the fact that conditions were very much in their favor. 
Prices were not named until long after crop conditions were set- 
tled, and even then sales were light, the rush of orders not com- 
ing until well in July. 

Tomatoes—While the packing of tomatoes is still under 
way in California, the end of the season is in sight, and it 
is likely that the output will be light from now on. But few 
packers have anything to offer, and prices continue very firm at 
the advances recently made. The Corporation is quoting No. 2% 
standards, with puree, at $1.30, and solid pack at $1.70. It is 
zlso offering No. 1 solid pack at $1.15 and No. 10 standard, with 
puree, at $4.10, but most other grades and sizes have been with- 
drawn. This concern has announced that pro-rata deliveries of 
Utah tomatoes will be necessary because of the killing frost 
which occurred in that State in September. It will be able to 
mike but a 30 per cent delivery on No. 2 solid pack, 80 per cent 
on No. 10 solid pack, 50 per cent on No. 2% standards, with 
puree; 75 per cent on No. 2 talls and No. 10s, with puree, and 
95 per cent on No. 1 talls, with puree. Pro-rata deliveries will 
also be made on some sizes of catsup. Where less than a 75 per 
cent delivery is announced, buyers are accorded the privileges of 
taking California canned tomatoes of similar grades up to 75 
per cent, an arrangement that some have accepted. 


Figs—The California Peach and Fig Growers’ Association is 
meeting with many obstacles in introducing canned and preserved 
figs, and this year’s output was curtailed to cover business actu- 
ally booked and a small surplus. Only about one thousand tons 
of Calimyrnas were put up, and the output of Kadotas was also 
cut down. Following an extensive investigation, it has been 
decided that a change in the packing of Kadotas is necessary if 
this fig is to become popular, and considerable work was done 
last season along: the line of new packs. In the opinion of many, 
figs form one of the finest fruit products put out in California, 
but the fruit is not widely known. A large acreage has been 
planted in recent years, and more canning figs are now available 
than can be absorbed. The same is true of the dried product, 
although to a less extent. 


Apples—The outlook is for a light pack of apples this season 
on the Pacific Coast. The crop in the Northwest is light, and 
there is a good demand for the fruit for shipping purposes, with 
the result that canners are not able to secure stocks at prices 
which will enable them to pack at a profit. Futures were sold 
on a basis of $12 a ton for fruit, but very little stock has been 
purchased at this figure. Many packers have withdrawn until 
they can secure canning stocks at what they consider proper 
figures, or until they can get a higher price for the canned 
product. 

Coast Notes—The fifty-seventh convention of California 
fruit growers and farmers will be held at Sacramento, Cal., De- 
cember 9. 10 and 11, under the auspices of the State Department 
of Agriculture, the sessions to be held in the Assembly Chamber, 
State Capitol Buiiding. Several other organizations, including 
the California Development Association and the State Association 
of Horticultural Commissioners, will hold meetings there at the 
same time, and a large attendance is expected, with the canning 
trade to be well represented. 


The packing of canned prunes is at an end in Oregon, and 
the output is lighter than for several years. 


Prof. W. V. Cruess, of the College of Agriculture, University 
of California, is the author of a circular, “Olive Pickling in 
Mediterranean Countries,’ which describes in detail European 
methods of handling olives as he saw them on his recent trip 
abroad. 


N. Tatsukawa, manager of the Ono Trading Company, has 
returned to San Francisco from a trip to Eastern trade centers 
-— in the interests of Blue Flag brand of Japanese crab meat 
and tuna. 


The California canning trade lost one of its most prominent 
and best-beloved members in the death of Walter M. Field, of 
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Palo Alto, which occurred October 14, following a long illness. 


Mr. Field was a native of Rhode Island and came to California. 


about forty-five years ago, engaging in the canned foods trade 
shortly afterward. He was one of the organizers of the Canners’ 
League of California nearly twenty years ago, and had been a 
member of the Board of Directors of that organization during its 
entire history. He was senior member of the firm of Walter M. 
Field & Co., 260 California street, San Francisco, selling agents 
for the Bay Side Canning Co., the D. Di Fiore Canning Co., and 
other organizations. Mr. Field is survived by his widow (Nancy 
K. Field) and a son (Andrew J. Field), who is actively engaged 
with Walter M. Field & Co. 


MAINE MARKET 


General Business in Maine Is Good—Canneries Are Closed— 
Most Packs Have Been Shipped—Corn Is of Very Fine 
Quality—A Few Beans Are Being Offered 

—Canning of Apples Is On. 
Portland, Me., October 24, 1924. 
By “Maine,” 
Special Correspondent “The Canning Trade.” 


ETTER—General business conditions in Maine are rather 
better than the present average in other sections, though 
by no means normal. Practically all manufacturing is en- 

gaged, much on full time and some on reduced schedules. The 
wool trade is good, pulp and paper steady, but not rushed, and 
shoe manufacturing uneven. Building is active all through the 
State. Mercantile business is not as good as it should be com- 
pared with general conditions, All clothing and provision lines 
are quiet, collections are slowed up, and business generally dis- 
appointing. 

The canneries are closed up, except for the few who are 
packing apples this season. Never. have the goods been shipped 
out more promptly than during the past month, and there is 
little, if any, stock to be warehoused for the winter. Clam can- 
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neries are preparing for their fall season, but will operate in a 
limited scale. 

Corn—The corn situation in Maine is healthy, but disap- 
pointing. The yield per growing acre was very good, but, owing 
to the adverse weather during the early part of the season, there 
was quite a percentage of acreage lost, and it was too late to 
replace this by a second planting. Unlike last year, the quality 
this time was very fine throughout the entire canning period, and 
deliveries were all of satisfactory grade. As a rule, the con- 
sistency this year was rather heavy, a good fault. Spot offer- 
ings are limited to a few small blocks of Golden Bantam corn 
at $1.85, and while buyers are backward about filling their wants 
at this price, the goods will be held firm for the sure demand of 
later weeks. There is the usual comeback that goods can be pur- 
chased at less cost, but the $1.70 quotation thus referred to is 
now ancient history. The last sales of fancy Crosby corn were 
made at $1.60, and there is still a heavy demand for this variety, 
with no stocks on hand. 

The annual “cl’aring-up spell” at the canneries has produced 
a few offerings of spot stringless beans, which are held at $1.30 
and are of fancy grade. With the ever-increasing popularity of 
the peculiar cut stringless beans packed in Maine, these stocks 
are considered good property to hold for future sale during the 
winter. 

Apple canning is active in the few factories so engaged, but 
the .volume this season will be materially reduced. Orchard 
prices are altogether too high for canners to purchase fruit to 
sell at current prices; and now, when Maine has established such 
a high reputation for quality apples, it is not policy to make any 
sccrifices to produce a low-cost article. Prices today run from 
£3.60 to $3.75 for quartered, the former obtaining on unfinished 
deals and the latter to new business. Sliced apple runs 10c per 
dozen higher. One or two Maine canners are putting out a heavy 
pack to meet the requests of their customers, weighing out six 
pounds or better and. selling at $4.25. 

Sardines are all in the can, and while there is a stock on 
hand, it is not enough to meet the usual winter demand. If the 
1925 spring season is as late as in 1924 and new goods are de- 


layed in coming to the market, the present supply will be worth 
money in the spring. 


What Canned Foods Distributors are Doing 


Jobbers’ Attention Called to Pro-Rata Clause in Future Contracts as Many Canners Announce 
Short Deliveries—‘‘Field Corn’’ Latest Source of Annoyance to Quality Canned 
Foods Advocates—More Local Canned Foods Week Chairmen Named 
The Right to Select Customers—Trade Notes. 


RO-RATA DELIVERIES—With deliveries on future con- 
tracts being pro-rated by canners in many sections of the 
country, wholesale grocers and other buyers have been 

showing considerable interest in the pro-rata clauses in their 
contracts booked this year. While there have been no widespread 
complaints regarding unjustified pro-rating, and distributors have 
not charged that canners were delivering “short” in order to take 
advantages of higher prices, there have been many requests for 
official explanation of short deliveries. 

Tom W. Balfe, chairman of the Contracts Committee of the 
National Wholesale Grocers’ Association, has just issued to the 
trade a bulletin on the subject of pro-rating, in which he calls 
attention to the redress privileges buyers enjoy. “Enhanced 
canned foods values, due to crop shortages or failures, are mak- 
ing pro-rate deliveries by canners necessary in some instances,” 
writes Mr. Balfe. “Buyers who are receiving pro-rate deliveries 
for futures purchased on the contract form recommended by the 
National Wholesale Grocers’ Association and the Western Can- 
ners’ Association, are, therefore, particularly interested in the 
liabilities and delivery clauses of this contract form issued in the 
spring of 1922.” The clauses referred to are as follows: 

“Liabilities—Seller agrees that his sale of the different com- 
modities for the season’s pack shall not exceed the average pro- 
duction of his plantings based on the last five years’ average, and 
his acreage shall not exceed the capacity of his plants. 


“Delivery—Shipments are to be made as soon as goods are 
packed and ready for shipment. In case seller is unable to make 


full delivery by reason of government commandeer, requisition 
or reservation, strike, flood, fire, crop damage, failure of trans- 
portation facilities or for any cause or condition beyond seller’s 
control, seller shall pro-rate remaining stocks. If seller shall 
deliver less than 100 per cent, buyer may require seller to pro- 
duce certificate from the Western Canners’ Association, justifying 
such delivery, which certificate shall release seller from all fur- 
ther obligation on account of short delivery. If delivery is not so 
justified, the Western Canners’ Association shall assess damages 
and seller agrees to pay same. If seller is unable to perform 
any other of its obligations under this contract, by reason of any 
of the foregoing clauses, such obligations shall at once terminate 
and cease. If buyer’s place of business should be destroyed, he 
may cancel this purchase.” 

Warn on Field Corn Labeling—As a result of the shortage 
of canned sugar corn, packing of field corn is being resumed in 
sorhe sections of the country. The packing of this quality has 
long been discouraged by both distributors and canners, who felt 
that the packing of sub-standard canned foods would react to the 
detriment of the industry. In view of the packing of field corn 
this year, however, wholesale grocers are having their attention . 
called to the necessity of proper labeling for this product. The 
Bureau of Chemistry of the United States Department of Agri- 
culture has ruled as follows: “The product which is universally 
canned and sold as canned corn is sugar corn. The purchaser who 
buys a can labeled as ‘corn’ unquestionably expects to get sugar 
corn, and would undoubtedly be deceived if he received instead 
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a can of field corn. Several years ago the Bureau made a number 
of seizures of canned field corn, alleging the product to be both 
adulterated and misbranded in that it was falsely represented as 
sugar corn, when, in fact, field corn had been substituted for the 
article. A contest ensued in the case of one of these seizures, 
resulting in a verdict for the Government, whereupon the remain- 
ing actions were terminated without contest. The Bureau will 
unhesitatingly recommend similar action against canned field 
corn packed during the present season and labeled as ‘corn’ or 
‘sugar corn.’ The only conditions under which canned field corn 
could be sold without objection would be under a label unequivo- 
cally designating it as field corn, with an additional statement 
clearly indicating that the product is not sugar corn, and with a 
further plain statement of the addition of sugar, if sugar is 
added in the preparation of the product. 

More Canned Foods Week Chairmen— As Canned Foods 
Week draws nearer, final plans for the campaign are being 
effected. Leslie Lieber, general chairman of the National Whole- 
sale Grocers’ Association Canned Foods Week Committee, has 
announced the organization of several additional markets for the 
educational and sales effort to increase the consumption of canned 
foods during the week November 8-15. The chairmen and their 
markets, in addition to those previously announced, are: E. C. 
Campbell, Solomon-Wickersham Co., Globe, Arizona; A, A. Hay- 
den, White & Bender Co., Wallace, Idaho; George W. Howard, 
Howard & Casey Co., Mt. Vernon, Ill.; L. B. Whiffen, L. B. 
Whiffen & Co., Sterling, Ill.; I. Snyder, Jennings-Christopher 
Grocery Co., Centerville, Iowa; Leo D. Cline, Moffet Grocery Co., 
Flint, Mich.; M. Wright, Gannon Grocery Co., Marquette, Mich.; 
Tom Hale, Hale-Halsell Co., McAlester, Okla.; E. D. Page, Dod- 
.son-Cannan Co., Nashville, Tenn.; Charles Wilson, Radford Gro- 
cery Co., Abilene, Texas; Bob Lane, Paris Grocery Co., Paris, 
Texas; M. A. Maupin, of the Blair-Maupin Co., of Wichita Falls, 
Texas; Roy A. Johnson, Roundy, Packham & Dexter Co., Mil- 
waukee, Wis. 

Commenting upon the above appoints, M. L. Toulme, chair- 
man of the National Wholesale Grocers’ Association, says: “Re- 
ports coming in from all sections indicate that the 1924 Canned 
Foods Week is receiving universal support and will be the most 
successful effort yet.” 

Buying Exchanges—Wholesale grocers are keenly interested 
in the action this week of the United States Supreme Court in 
denying the application of the Federal Trade Commission for a 

writ of certiorari in the cases against certain biscuit manufac- 
turers. The Federal Trade Commission endeavored to compel 
the biscuit manufacturers to sell to retail grocers’ buying ex- 
changes, the United States Circuit Court of Appeals for the 
Second Circuit setting aside the Commission’s order. The suit 
arose over the action of the biscuit manufacturers in selling to 
chain stores at larger quantity discounts than allowed individual 
retail grocers, and the refusal of the biscuit manufacturers to 
sell retailers’ co-operatives upon the same terms as the chains. 
The biscuit manufacturers urged upon the court that no manu- 
facturer engaged in private business should be compelled by the 
Federal Trade Commission or any other Government body to sell 
to buying exchanges, or be compelled to sell to anybody. The 
manufacturers contended that they should be free to choose their 
own customers, and that buying exchanges, as well as other 
avenues of distribution, should stand or fall upon their own 
merits, without Government intervention. The buying exchanges 
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and the Commission, upon the other hand, urged that the manu- 
facturers be compelled to sell to every buying exchange, or com- 
pelled to do so unless selling any retail distributor with two or 
more stores as though he were two or more different customers. 
In the latter event the chains would be blocked from pooling their 
orders. The judgment of the United States Circuit Court of 
Appeals for the Second District, reversing the orders of the Fed- 
eral Trade Commission, was entered on May 12, 1924. The Fed- 
eral Trade Commission then petitioned the United States Supreme 
Court for a writ of certiorari to review the judgment of the Cir- 
cuit Court of Appeals, and the denial of the Commission’s appeal 
terminates the case. 


Management in the Jobbing Business—“The essence of suc- 
cess in the wholesale grocery business,” according to R. H. Rowe, 
secretary of the American Wholesale Grocers’ Association, “is 
management. Two houses might be equipped with similar ware- 
houses and similar mechanical facilities, with salesmen of equal 
ability, covering the same territory, handling goods of equal 
merit, and yet one might fail where the other would succeed,” he 
continues. “Analysis of what produced the result in each case 
would resolve itself into the fact that one was intellectually, 
shrewdly and even vigilantly managed, while the other was con- 
ducted so loosely it disintegrated. Further, it might be said that 
outside of the two fundamental operations of buying and resell- 
ing, management finds its most fruitful field in the elimination 
of confusion, delay and waste. The exigencies of modern condi- 
tions and of present-day competition have caused wholesale 
grocers to place more emphasis than ever before on the stoppage 
of destructive leaks in their business, and in doing so they have 
found that from the very moment they have signed orders for 
the purchase of their goods to the time the goods have been re- 
sold to the retailers and collected for, they must fight this battle 
against waste and in behalf of good management with never- 
sleeping energy. In fact, it seems to be an almost heart-breaking 
fight at times. but if there is any letup, the business at once be- 
gins to dwindle, and unless checked and put under the required 
iron restraint it will disappear entirely. It is good to see evi- 
dences that wholesale grocers are fighting this good fight and 
winning.” 


Trade Notes—The Pendleton & Colling Grocery Co., of Talla- 
hassee, Fla., plans to erect a large new concrete building to house 
its business. 

E. L. Adams, for a number of years secretary of the Ameri- 
can Wholesale Grocers’ Association, has entered the brokerage 
business at Jacksonville, Fla., under the firm name of the E. L. 
Adams Sales Co. 

The Mullins Wholesale Grocery Co., of Mullins, S. C., has 
completed an addition to its plant which will give it 50 per cent 
storage capacity. 

The Miller Wholesale Grocery Co., Inc., has succeeded to the 
business of the Huber Jobbing Co., of Belleville, Ill. 

Additional space recently taken by the Niese Grocery Co., 
St. Louis wholesalers, has doubled the warehouse capacity of the 


The Dalton Grocery Co. has started business at Galax, Va. 
The concern was organized by Gordon Dalton, of Gordon Dalton 
& Co.. of Sylvatus, Va. 

The Goyer Co., wholesale grocers, of Greenville, Miss., is 
opening a branch jobbing warehouse at Rolling Fork, Miss. 


Cold Water Paste for 
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Dewey & Almy Chemical Co., 
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For Use In KNAPP Or BURT Labeling Machines. 
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SMILE AWHILE 


UNDERTAKER’S MEDITATION 

Sing a song of licker, 
Prices very high, 

Four and twenty jailbirds 
Selling rotten rye! 

When the rye was opened, 
When the hootch was tried, 

Four and twenty customers 
Took a drink and died! 


ON HIS DIGNITY 
“That noise must cease,” ordered the judge. 
“But, your honor, it is thunder ” 
“That makes no difference.”—Louisville Courier-Journal. 


A STITCH IN TIME 
Mrs. Lafferty—Ten stitches did the doctor have to take in 
me ould man afther the fight last night. 
Mrs. O’Hara—Tin? Was that all? Shure, whin the doctor 
seen me poor husband carried in this morning he says: “Has eny 
wan got a sewing machine?” Boston Transcript. 


A VETERAN 
“Did your friends admire your engagement ring?” he asked, 
tenderly. 


“They did more than that,” she replied, “two of them recog: 
nized it.” 


HE GOT IT 
Casey—See here, that dollar ye lent me last week was a 
counterfeit. 
Cassidy—Sure, Didn’t ye say ye wanted it bad ?—American 
Legion Weekly. 


IMAGINATION 
The waiter in the railway refreshment buffet came lazily tv 
the waiting D. J. S. 
“Tea or coffee?” he asked. 
“Don’t tell me,” begged the other, earnestly. “Bring it alone 
and just let me guess.” 


ONE BETTER 

Two passengers were leaning over the rail of a ship, one a 
poet, and the other a man suffering the keen anguish of mal-de- 
mer. The poet extended his arm in the general] direction of tne 
horizon and said, with feeling, “Oh, how I leve the sea; my heart 
is out there with the waves.” 

The sick man looked around and murmured, weakly: 
“Brother, I’m sorry for you. You've gone me one beiter.”—Ex- 
change. 


WHY MEN BECO “ME SKEPTICS 
“All right back there?” thundered the guard as the door 
closed. Suddenly from the submerged depths a sweet, quivering 
voice arose: 
“Oh, please wait; I must get my clothes on!” 
Necks twisted, thyroid glands stretched, eyes popped. 
A girl entered with a basket of laundry.’”—Mercury. 


DADA AND UNCLE MISS A DATE 
Johnny (at poultry show)—Ma, let’s stay until they let the 
animals out. 
Mother—They don’t let them out, dear. 
Johnny—Yes, they do, Ma, ‘cause last night I heard pa tell 
Uncle Bill that they would stick around after the show and pick 
up some chickens. 


Old Gent—H-h-here, you b-b-boys can’t b-b-build f-f-fires 
here. F-f-first thing y-y-you know y-y-you’ll—— 

Spokesman—Give ’er a little more gas, mister, or ye’ll stall 
yer engine, 
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WHERE BUY 
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———=<the Machinery and Supplies you need and the Leading Houses that supply them 


Apple Paring Machines. See Paring Machines. 
APRONS (factory), acid, waterproof. 
Phil Emrich, Cincinnati. 
Wm. Gross, Sharon, Pa. 
Automatic Canmaking Machinery. 
makers’ Machinery. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins, & Co., Baltimore. 


See Can- 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 


Bean Cleaners. See Guanes & Grading Mchy. 

Beans, Dried. See Pea and Bean Seed. 
BELTING. 

Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 
Anderson Filling Mach. Co., Alameda, Calif. 
Ayars Machine Co., Salem, N. J. 

—. Manfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baitimore. 
A. K. Robins Co., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Edw. Ermold Co., New York City. 


ottle Screw Caps. See Caps. 
ox Nailing Machines. 


BOX (Corrugated) SEALING MACHINE 
McStay Machine Co., Los Angeles. 


BOXES, CRATES and Shooks, wood. 


Boxes, corrugated paper. See Corrugated 
Paper Products. 

Boxing Machines,can. See Labeling Machines, 
can. 


BROKERS. 
Beatty-Archer Co., Inc., Houston, Texas. 
Thos. J. Meehan & Co., Baltimore. 


Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 
BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams Machine Co., Max, New York City. 
BE. W. Bliss Co. Brooklyn A 
Cameron Can Mchy. Co., Chicago. 
John R. Mitchell Co., Baltimore. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CAN-SEALING COMPOUNDS 


Max Ams Machine Co., New York. 
Dewey & Almy Chem, Co., Cambridge, Mass. 


CANNERY SUPPLIES. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Machy. Wks., Berlin, Wis. 
Phil Emrich, Cincinnati, O. 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Zastrow Machine Co., Baltimore. 
Canning Experts. Consulting Experts. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 
Filling Machines, bottle. See Bettlers’ 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Wheeling Corrugating Co., Wheeling, W. Va. 
Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. EK. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Coogee Machines, solderless. See Closing 

achines. 


Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatery work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 


Chain Belt Conveyors. See Conveyors. 

Chain for elevating, conveying. See Convey- 
ors. 

Checks, employees’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
CLEANING & GRADING MACHINERY, 


peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 
Ams Machine Co., Max, New York City. 
E. W.- Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, Ill. 
Seattle-Astoria Iron ‘Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Wheeling Corrugating Co., Wheeling, W. Va. 
Coated Nails. See Nails. 
Coils, copper. See Copper Coils. 
Condensed Milk Canning Machinery. See Milk 

Condensing Mchy. 

Colors, Certified for foods. 


CONVEYORS & CARRIERS, canners. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
La Porte Mat & Mfg. Co., Porte, Ind. 

A. K. Robins & Co., Baltimore. 


COOKERS, continuous, agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Anderson Filling Mach, Co., Alameda, 
Berlin Cang. Machy. Wks., Berlin, Wis. 
Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 

Fillers. 

COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 

COPPER COILS for tanks. 

F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


CORING HOOKS, pitting spoons, etc. 
Phil Emrich, Cincinnati. 

CORKING MACHINES 
Edw. Ermold Co., New York City. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


CORN SHAKERS (in the can). 
Ayars Machine Co.. Salem, N J 
Berlin Cang. Mach. Wks., Berlin, Wis. 


CORN HUSKERBS and SILKERBS. 
Berlin C: . Mach. Wks. Wis. 
Huntley Mfg. Co., Silver Creek, me 

orral Bros., Morral, O. 

orn — and Agitators. See Corn Cooker 

ers. 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc. 

Hinde & Dauch Paper Co., Sandu . 
Counters. See Countian. 
Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., 
Zastrow Machine Co., Baltimore. 
Iron Process. 

erlin Cang. Mach. Wkzs., 

Edw. Renneburg & Sons ‘aoe. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 

, String bean. See String Bean i 
Dating Machines. See Stampers and ee a 
DECORATED TIN (for Cans, Caps, etc.). 

American Can Co., New York. 

Continental Can Co., New York City. 
Southern Can Co., Baltimore. 

Wheeling Corruga ing Co., Wheeling, W. Va. 
Dies, can. See Canmakers’ Mc 
Double-Seaming Machines. See 

DRYERS, drying machinery. 
Edw. Renneburg & Sons Co. 

Slaysman & Co, Baltimore.” 
Elevators, Warehouse. 


Employees’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAIL 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Baltimore. 

Engines, Steam. See Boilers and Bngines. 


Enameled-lined kettles. 
— es. See Tanks, glass 


osing Mechs. 


EVAPORATING MACHINERY. 
Anderson Filling Mach, Alam Calif. 
Borin Cong; Mach. Wi 

w. Renneburg & Son 

EXHAUST BOxks. Baltimore. 
Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

RUBBER GLOVES, factory. 
Wm. Gross, Sharon, Pa. 

Phil Emrich, Cincinnati, O. 
See Stools. 

‘actor upplies. See Canne lies. 

ort TR 


FA UCKS. 
A. K. Robins & Co., _ Md. 


Fertilizers. 

FIBRE CONTAINERS for food (not her. 
metically sealed). 

American Can Co., New York. 

Continental Can Co., New York City. 

Hinde & Dauch Paper Co., Sandusky, Qnie, 
FIBRE PRODUCTS, boxes, boxboard, ote. 

Hinde & Dauch Paper Co., Sandusky, Gnio. 

Fillers and Cookers. Corn Cooker 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 
Anderson Filling Mach, ‘Co, Alameda, Calif 
erson 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Beatey, Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., 
F ling Machine, syrup. Syruping Ma- 
chines. 


FINISHING MACHINES, catsup, ete. 


F. H. Langsenkamp, Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
FLUX 


Dewey & Almy Chem. Co., Cambridge, Masa. 

Food Choppers. See Choppers. 

Friction Top Cans. See Cans, tin. 

Fruit Graders. See Cleaning and Grading 
Mehy., fruit. 

Fruit Parers. See Paring Machines. 


on 
37 
| 
: 
FRUIT PITTERS and seeders. 
Fruit Presses. See Cider Makers chy. 
Gasoline Firepots. See Cannery 81 ry 
oe. pressure, time, ete. See Power Plant ee. 
uipment. 
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@BNERAL AGENTS for Machinery Mfrs. 

Berlin Cang. Mach. Wks., Berlin, 

a. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
erators, electric. See motors. 

ue, for sealin re boxes. 

Governors See Power Pleat Boul 
ding Mches. See Cleaning and Gr’d’g Mchy 
vity Carriers. See Carriers and Conveyors. 

Green Corn Huskers. See Corn Huskers. 

Green Pea Cleaners. See Cleaning and Grad- 
ing Mchy. 

Hoisting Mches. See Cranes. 

Hominy Making Machinery. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, copper. 


ACKETED PANS, steam. 
rh Langsenkamp, Indianapolis, Ind. 
ars, fruit. See Glass Bottles, etc. 
ulice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
FE. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 
Machine Co., Salem, N. J. 
Berlin Gang. Mchy. Works, Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 
KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 
Phil Emrich, Cincinnati, O. 
Kraut Cutters. 
1% K. Robins & Co., Baltimore. 
LABELING MACHINES 
. Ermold Co., New York City. 
ea Knapp Co., Yonkers, N. Y. 
Morral Bros., Morral, Ohio. 


LABEL Manufacturers. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, N. Y. 
U. S. Prt. & Litho. Co., Cincinnati. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, 
Markers, can. See Stampers and Markers. 
MARKING INK, pots, etc. See Stencils. 
Phil Emrich, Cincinnati. 
armalade Machinery. See Pulp Machinery. 
eat Canning Machinery. 
Meat Choppers. See oppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 

. K. Robins & Co., Baltimore. 
Mehy. Co., Baltimore. 


Molasses Filling Machines. See Filling Ma- 


ines. 
See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 

rlin Cang. Mchy. Works, Berlin, Wis. 
Baw. & Sons Baltimore. 
A. K. Robins & Co., Baltimore. 

8. ee Cans. 
og ae fibre. See Fibre Containers. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 
tainers. 

Paring Knives. See Knives. 

PARING MACHINES. 
Phil. Emrich, Cincinnati, O. 
Sinclair-Scott Co., Baltimore. 

Péineniel Philadelphia. 
Continen gz. Co., e 
Dower & Almy Chem. Co., Cambridge, Mass. 
Edw. Emrnold Co,, New York City. 
A. K. Robins & Co., Baltimore. 

PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 


PEA CANNERS’ MACHINERY. 


Creek 

. Bebins & Co., Baltimore. 
Corp., Chicago. 

Harvesters. See Farming Machinery. 


Pea Hullers and Viners. 

Chisholm Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 
Pea Vine Feeders. 

Chisholm Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 
PEELING KNIVES. 

Phil. Emrich, Cincinnati, 

A. K. Robins & Co., Baltimore. 

Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Berlin Cang. Mchy. Works, Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

Perforated Sheet Metal. See Sieves and 


Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Pickin 


Belts and Tables. See Pea Canners’ 

Mehy. 
PINEAPPLE MACHINERY. 

E. J. Lewis, Middleport, N. Y. 

John R. Mitchell Co., Baltimore. 

Stevenson & Co., Baltimore. 

Zastrow Mchy. Co., Baltimore. 

Platform and Wagon Scales. See Scales. 

Picking Belts and Tables. See Pea Canners’. 


PITTING SPOONS, coring hooks, etc. 
Phil Emrich, Cincinnati. 


POWER PLANT EQUIPMENT 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 


RHUBARB CUTTER 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 

Supplies. 


SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Langsenkamp, Indianapolis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding and Picking Baskets. See Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
SEALING MACHINES, CANS, s:e Closing 
Machines. 


SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York. 
BE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, IIl. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Shooks. See Boxes, Crates, ete. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
Slicers, fruit and vegetable. See Corers and 


Slicers. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, ete.). 
Sinclair-Seott & Co., Baltimore. 
Huntley Mfg. Ce., Silver Creek. N. Y. 


See Cannery 


STAMPERS AND MABKEBES. 
Ams Machine Co., Max, New York City. 


Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 


Covering. 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, burn- 
ing brands, 
A. K. Robins & Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 
STRING BEAN MACHINERY. 


Berlin Cang. Mchy. Works, Berlin, Wis. 

Chisholm-Scott Co., Columbus, Ohio. 

Hansen Cang. Mchy. Corp., 

Huntley Mfg. Co., iver 

E. J. Lewis, Middleport, N. =. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Supplies, engine room, line shaft, etc. 
Power Plant Equipment. une 

Supply House and General Agents. See Gen- 


era gents. 
Switchboards. See BHlectrical Appliances. 


SYRUPING MACHINE. 
Anderson Filling Mach. Alameda, Calif. 
Ayars Machine ‘Co., Seles J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Tables, picking. See Pea Canners’ Mehy. 
TANKS, METAL. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indiana ois. 
Slaysman & Co., Baltimore, Md. 
TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 
Balto. Cooperage Co., Baltimore. 
Testers, can. Canmakers’ Mchy. 
Punches. See 
me Controllers, process. Controllers. 
Tin Lithographing. See Decorated Tin. 
Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
ansen Cang. Mchy. Corp., Cedarburg, 
Huntley Mfg. Co., Silver Creek, N. Y.- 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
TOMATO PEELING MACHINE. 


A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 

erlin Cang. Berlin, 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
Transmission Machinery. 


TRANSPLANTING MACHINE 
Trucks, Platform, ete. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 


Turbines. See Blectrical Machinery. 
Variable Speed Countershafts. Speed 
Regulators. 


Vegetable Corers, ete. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLEBS. 


Chisholm-Scott Co., Columbus, 0. 

Frank Hamachek, Kewaunee, Wis. ; 
Washers, bottle. See Bottlers’ Mochinery. 
Washers and scalders, fruit, ete. See ers. 


WASHEBS, can and jar. 


Washing and Scalding Baskets. 


See Baskets. 
Windmills and. Water Supply Systems. See 


Tanks, wood. 
Wiping Machines, ean. See Canmakers’ Meby. 
Wire Bound Boxes. See Boxes. 
Wire Scalding Baskets. See Baskets. 


WIRE, for strapping bexes 
Wrappers, paper . See Corrugated Paper 
Products. 
Wrapping Machines, ean. See Labelling Mehy 


WYANDOTTE—Saaitary Oleaner. 
J. B. Ford Co., Wyandette, Mich. 


= 
Ayars Machine Co., Salem, N. J. 
2 Berlin Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Ayars Machine Co., Salem, N. J. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
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OYSTER STEAM BOX What is an Adequate Amount of 


Insurance? 


The only safeguard against loss by fire 
is an amount of fire insurance sufficient 
to reimburse you for the amount you would 


lose if your plant should burn today. 


Every Canner desires this protection. It 
can be secured with 


CANNERS EXCHANGE SUBSCRIBERS 
at 

WARNER INTER-INSURANCE BUREAU 

With improved sliding doors, 

doing away with the hinged 

tracks, giving increased service 


For information write: 
Edw. Renneburg & Sons Co. 
MACHINE AND BOILER WORKS 


2639 Boston Street Baltimore, Md. L ANSING B. W ARNER Inc. 


WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 155 E. Superior St., Chicago, Ill. 
BALTIMORE MARYLAND 


at a cost which justifies it. 


MANUFACTURERS OF 
TIN CANS 
\. CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIMORE M D. 


CANNED FOODS WEEK 


November 8-15, 1924 


WE are proud of the opportunity 
to contribute in every way to its 


SUCCESS. 


It is the event of the year. 


CONTINENTAL CAN COMPANY, Inc. 


— 
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